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F-SERIES SUPERDUTY'
Ford Commercial Trucks just might be the best tool for any tough job.
With a wide range of vehicles to choose from, we’ve got you covered.

And because Ford Work Solutions™ offers an in-dash computer,
Ford F-Series Super Duty’ lets you make your office truly mobile. There’s no
question Ford Commercial Trucks are at the Top of the Tool Chain.

For FREE info go to http://pb.hotims.com/23726-1



AT&T Connected Communities
o’ How they use it is up to them. How you profit is up to you.

= atat

=" Your world. Delivered. OFFER AT&T CONNECTED COMMUNITIES;"and your buyers can customize their ideal mix of

voice and Internet connectivity, with superior options that include U-Verse TV solutions and

can also flex your income. Stretch.

complimentary access at thousands of Wi-Fi locations. And you'll profit from our competitive
commissions program. Visit att.com/communities to find out how offering greater flexibility

att.com/communities

Runs her business from her PDA.

Watches sports. Blogs about sports.
All at the same time.
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Out for coffee now, recording shows for later.
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iz ““For FREE info go to http://pb.hotims.com/23726-2
© 2009 AT&T Intellectual Property. All rights reserved. AT&T, the AT&T [ogo and alkother AT&T marks
contained herein are trademarks of AT&T Intellectual Property and/or AT&T affiliated companies.
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[FEATURE]

HOT MARKETS
FOR GREEN
HOMES
Green home build-
ing efforts existed
long before LEED for
Homes and the Green
Building Standard.
Felicia Oliver spotlights
markets where green is
the norm.

[COLUMNISTS]
PAUL CARDIS

In the rush to meet
first-time buyer
demand, don’t forgo
quality, Cardis writes.

JOHN RYMER

Rymer offers tips

to work within the
new code and get fair
appraisals for your
product.
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[FEATURES]

WORK WITH THE
LAND

Landscape design
should be part of the
plan if you're building

a green home. Susan
Bady examines projects
in all climes that take
green building outdoors.

EDUCATE THE
MASSES

This month’s Best Ad-
dress takes you through
a K. Hovnanian high-
performance concept
home that teaches
everyone — builders,
Realtors, home buyers,
trades and more —
about energy efficiency.
By Sara Zailskas
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42 Green products
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EDITORIAL

Paul Deffenbaugh questions the connection between
housing and the trend to spend less and save more.

www.HousingZone.com/PB

HousingZone.
com/PB

KEEP ON TALKING. If you come
across something in this

issue that makes you react

— positively or negatively

— consider sharing your
thoughts with other builders
and us at HousingZone.com/PB.
Each article in Professional
Builder has a Talk Back section
for you to leave comments and
get feedback. Try it out.

TODAY’S NEWS VIDEOS Watch
or listen to today’s news via
HousingZone.com/PB. By
clicking on the video tab in the
center of the Web page, you'll
see a roundup of the day’s
and week’s latest construction
news.

BLOGS Hear what your favorite
writers and industry experts
are talking about by visiting the
blogs section of HousingZone.
com/PB. It’s a good way to
spot trends on everything from
products to design.

On the cover: Pacific Highlands Ranch,
built by Pardee Homes in San Diego
Photo by Lance Gordon
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It’s more than a window. -—. - — %!

It’s a whole new point of view.

4

At Ply Gem Windows, we view things from your perspective. \We see our windows as more than
just products; we see them as opportunities to build your success. And that's exactly why we've
taken our entire portfolio of brands, brands that you know and trust like MW Windows, CertainTeed,
Patriot Windows, and Alenco Windows, and given them a new name — Ply Gem Windows. With
this one name comes a lot of distinct advantages, like one-stop access to a variety of window
materials and styles for all of your design needs. Plus, with our national manufacturing and distribution
network, industry leading warranties, and exceptional customer service and support, you'll get the

right window for every project and every budget.

> 7 PLY GEM
> | \ ya

)
/.111]1]1 | BuiLDING PrODUCTS. BUILDING SUCCESS.

Windows Siding StoneVeneer Fence+Rail Designer Accents 'plygem.com

For FREE info go to http://pb.hotims.com/23726-5




perspective

Frugality and Housing

The trend to save Shopping for T-shirts recently, I paid the bank-busting price of $3 for each shirt. You
can find similar bargains on other essentials at discount stores, and it occurred to
more and sp end less me that if I were a particularly frugal person I could live in relative comfort. You
will signiﬁcantly need seven sets of clothing for a week. Each set of clothing should last three years or so.
. Shoes longer. Do this right and be willing to wear the same thing every day and you could
Chcmg@ the hou’Slng reduce your expenditures to practically nothing.

market — ,f the Apply the same logic to food. Same meals on a regular basis will significantly reduce
costs. In fact, I think I could drop my expenditures on daily necessities down to a pittance.

trend lasts. (A “pittance,” by definition, is a whole lot less than what I'm paying now.)

I'm not particularly frugal, nor am I a spendthrift. I like to save pennies but won't pass
up a nice meal for a bit of porridge. In these tough economic times, frugality has taken on
increased importance. People truly are trying to reduce — reduce their expenses, reduce
their debt, reduce their waistlines. My friends who work in libraries are seeing booming
business as people look for cheap entertainment.

Our economy is driven by consumer spending. The world would love to see the Ameri-
can consumer go shopping so that the economy would be revitalized. But I have to argue
that there is something inherently wrong about that idea.

Our spending habits have outgrown our income habits. We have pushed ourselves into
a bind, and the devotion Americans showed for spending heavily on real-estate over the
middle years of this decade pushed that spending habit over the precipice.

It didn't start there, of course. The pattern of increased spending has trended upward
since World War II. You can see it in increasing home sizes and fast food restaurants that
introduced the super-size meal. They learned they could increase margins by making the
portions larger.

When I call this trend wrong, I
don’t mean to imply a moral con-
demnation. It is wrong because in
income habits the long-run it is not good for our
economy. Perhaps a learned Nobel-
laureate can dispute this claim with
explanations of increased market size, etc., but no learned Nobel-laureate can dispute my
mother, who said, “Everything in moderation.” We have long ago surpassed the ideals of
moderation. I don’t think we need frugality, but we do need to readjust.

What's happening now is that readjustment. If the adjustment is permanent — if we
continue this trend to saving more and spending less — we’ll see Americans’ ideals of
homeownership become more moderate as well.

AR D il s

Paul Deffenbaugh, Editorial Director
paul.deffenbaugh@reedbusiness.com

Our spending habits have outgrown our

www.HousingZone.com/PB September 2009 / Professional Builder




Introducing LiteSteel'™ beam. A perfect combination of
the strength of steel and ease of use of wood.
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B other building products With,nails

Installation is simple; services can
cealed within its C-shaped profile.

Structural Beams

Our patented cold-forming process gives
LSB exceptional structural performance,
making it ideal for heavy loads and ,
long spans.

Garage Beams

LSB is easy to specify, handle and install.
Design software and technical support are
readily available. ; ; ‘

Ridge Beams

LSB is easy to connect to wood and

screws and standard connecto

7 TN i

i

Simplify your project and your life with LiteSteel beam
(LSB®). Available directly from your local pro-dealer, LSB
eliminates frustrating delays and saves time and money.

We call it LiteSteel beam for a reason; skip the crane for
easy hand placement. LSB is on average 40% lighter than
hot-rolled steel beams or engineered wood, but with the
same load-bearing capacity. Plus there are no special tool
requirements to cut, drill, or fasten LSB. It’s just easier to
work with—Period.

Specify LSB in your next new construction or remodeling
project and get introduced to quicker, easier installation
and lower installed cost.

LSBI3

LiteSteelbeam

LiteSteel Technologies America, LLC is a OneSteel Group Company

LiteSteel™ beam is a k and LSB® is

aregi k, and are used under license by LiteSteel Technologies America, LLC. US Patent Numbers 5163225, 5373679, 5401053, 10-561185, 11-570937, 11-570942.

©2009 LiteSteel Technologies America, LLC

For FREE info go to http://pb.hotims.com/23726-6



. This Texas Bungalow Revival style
’"‘j home illustrates the strong green
| current that runs through Austin,
| Texas. ROSS Tedter designed it
| for him'and his family, and Oliver
| CustonTHomes helped it receive a
|| five-star rating from"Austin Energy
Green Building./Fof mére about the
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Paul Cardis on quality [ page 13 |

How to get out of appraisal nightmares
[ page 15]
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This trendy Café just got hotter.

To all of you who have demonstrated your great taste by purchasing GE Café™ The newest addition to our menu
appliances, we want to say thank you. Your belief in our products has helped make
the newest line of GE® appliances a huge success. And now we offer you even
more options to create a unique dining experience. We're expanding our lineup to
include a new electric range—complete with the same restaurant-inspired styling
that has made GE Café appliances so appealing. That means it's easier than ever
to transform your kitchen into a favorite place for favorite meals.

| ®

— GE Café"
free-standing
. electric range

‘ Café

For FREE info go to http://pb.hotims.com/23726-7
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CUSTOMER SATISFACTION

First-Time Frenzy

While affordable housing is selling, be sure to maintain guality
— which keeps customers happy.
By Paul Cardis, Avid Ratings

ith all the incentives
going to first-time
home buyers, it's

no wonder that on the eve of
incentives’ expiration there’s
a feeding frenzy of prospects
looking to cash in. After all,
no home buyer should waste a
good recession!

While I am very pleased
with the effect these stimuli
have had, I am concerned
with the quality of homes be-
ing built to fulfill the demand
for the first-time buyer. Get
ready for the next phase of
this rush: demand for quality
along with affordability.

Before you rush to join
the herd of first-time home
buyers, be sure you have a
proper plan. Missteps in re-

to date, and our post-mortem
reveals that a lack of quality
was common among those
builders who didn’t make it.

Making the shift

If you're making the switch
in your product line toward
affordability, here are ways to
keep quality.

Determine Design Drivers:
Every builder looking to value-
engineer its homes needs to
put the power of research on
its side. This business may
have been built on gut in-
stincts, but it will end up with
those who make data-driven
product decisions. So get a
team together and objectively
survey prospects in your area.

Calculate the Value Equa-

Before you rush to join the herd of first-time

home buyers, be sure you have a proper
plan.

casting your product could
prove very costly and even
determine your company’s
survival. See what happened
to Yugo, Kmart, and Chrys-
ler; each of these companies
focused on the affordable
buyer and failed to maintain
quality and service. The tally
from www.builder-implode.
com states we lost more than
82 home builders from 2006

tion: Value is equal to price di-
vided by benefits offered. Take
your proposed project and
compare it against others in
the market using this method.
It will help you create the tru-
est value of your project from
your customers’ perspective.
Value is much more than just
the lowest price.

Buy New Land: With land
prices so much lower than

two years ago, it's a great
time to acquire a distressed
property and place newly en-
gineered affordable product
on it. This will literally “blow
the doors off” your value
equation and result in lots of
sold homes at nice profits.
Provide an Exceptional
Home-Buying  Experience:
Gobble up market-share by
offering quality and service
that is superior to your com-
petition. You'll protect your
brand from being damaged
and avoid serious complaints
that may stall future projects.
I dedicate this article to our
friend and fellow housing
consultant Steve Maltzman.
While he tirelessly worked to
improve the top and bottom
lines of his clients, he kept
quality as a key component
of his practice. His contri-
butions to NAHB’s Builder
20 Clubs and his firm, SMA
Consulting, influenced hun-
dreds of home builders who
have created positive com-
munities for thousands of ho-
meowners throughout North
America. Rest in peace. PB

Paul Cardis is CEO of Avid
Ratings, a research and consult-
ing firm specializing in custom-
er satisfaction for the home
building industry. You can
reach him at paul.cardis@
avidratings.com.

%N\_\NE

Cardis’
Tips

DESIGN IT RIGHT
Survey your market
to learn what will
lead to design
success.

DETERMINE THE
VALUE EQUATION
Compare your
project to your
competition. Value’s
more than just the
lowest price.

BUY NEW LAND
Consider buying
distressed property
to showcase your
value-engineered
products. It’ll boost
your value equation.

PROVIDE A
STELLAR
HOME-BUYING
EXPERIENCE
Operate superior to
your competitors
and you’re sure to
grow market share.

A
ﬁ‘ www.HousingZone.com/PB

www.HousingZone.com/PB
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Kodiak® Building Products
from Deceuninck®

dlbuilding products

Engineered for strength and enduring beauty, Kodiak building products offer
durable, eco-friendly solutions.

* Kodiak composite decking & railing, one of the most eco-friendly composite materials on
the market, is available in four popular colors and features a natural, wood-grain finish
that provides a warm, barefoot-friendly surface, free of dangerous nail pops or splinters.

* Kodiak composite siding features Twinson®, an innovative material that combines
recycled wood fiber with Deceuninck’s proprietary PVC compound. Already the number
one composite siding product in Europe, it is now available in the U.S. in six attractive
fade-resistant colors. Kodiak siding does not require painting or staining to maintain its
appearance and is impervious to water, mold and insect damage.

* Kodiak decking and railing featuring SunShield® offers superior performance in all types
of weather, backed by a Limited Lifetime warranty against rotting, rusting, cracking,
warping, pitting, corroding, peeling, blistering or color failure.

The curb appeal homeowners desire. The ease of installation and outstanding performance
your projects demand. The solutions you need to build a better business — supported by
a company with 70 years of industry experience and a commitment to better living.

For more information, call 1.877.563.4251
or e-mail support@deceuninck-info.com.

Innovating solutions for

u ®
the environments of your life.™ deceunlnﬂk

The name and logo of Deceuninck NV, of its affiliated companies and of the products and services manufactured by them, are trademarks and trade names protected by national and international laws.
Kodiak and SunShield are registered trademarks of Deceuninck North America and Twinson is a registered trademark of Deceuninck N.V.

© 2009 Deceuninck North America. All rights reserved.

For FREE info go to http://pb.hotims.com/23726-8
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[ SALES & MARKETING ]

Appraisal Nightmares

New codes have left everyone up in arms. We offer tips
¥ {0 navigate the system.

By John Rymer, New Home Knowledge

urrent estimates
show that sales pric-
es of nearly one in 10

new-home sales are “adjust-
ed” prior to closing because
appraisals are falling short of
contracted sale prices.

While problems with ap-
praisals are nothing new to our
industry, since the the Home
Valuation = Conduct  Code
(HVCC) went into effect May 1
for all conventional loans to be
sold to Fannie Mae or Freddie
Mag, the issue has grown from
a minor distraction to a major
tsunami. Millions in profits
and costs are being forfeited by
builders due to a program that
has unintended consequences
that have left home builders,
real-estate agents, mortgage

they simply allow lazy ap-
praisers or those with lim-
ited knowledge of a market
to become the final arbiter of
fair price.

Overcome this by making
it as easy as possible for an
appraiser to have the best
information possible. While
good appraisers will look
to various sources of recent
transactions such as MLS,
tax records and contracted
builder sales, a quick apprais-
al process may miss several
important comparables.

Place all of your sales in
MLS as a central clearing
house to show fair value. De-
veloping a “mock appraisal” at
the time of contact acceptance
will not only help justify your

Low-bid or random appraisers allow lazy
appraisers or those with limited knowledge

of a market to become the final arbiter of

fair price.

bankers, mortgage brokers
and even the appraisers them-
selves complaining.
Remember that low-bid or
random appraisers do not
make good appraisers “evil;”

FOR MORE IN-DEPTH INFORMATION ON THE NEW APPRAISAL

price if you're asked by an ap-
praiser for help, it will allow
the builder to understand if
there are underlying apprais-
al issues needing attention
prior to starting a home.

CODES, GO TO www.HOUSINGZONE.COM/PB.

The HVCC process also

undermines values on homes Rymer,s
with high-cost options. To RUIes

limit potential appraisal is-

sues, cap the monetary value PLACE ALL SALES
of options for all home buy- IN MLS

Lazy appraisers
often look no
farther than MLS to
develop comps, so
any recent builder
sales that are
omitted from MLS
will be absent for
comparison.

ers with minimal down pay-
ments. A good rule of thumb
is no more than 5 percent of
the purchase price for up-
grades and options on en-
try-level homes and no more
than 10 percent for move-up
homes. For buyers who insist
on a higher level of upgrades
and options, require addi-
tional down payments or even
open a post-closing renova-
tion company to assist in up-
grades after the closing.
Finally, assign one employee
to work exclusively on apprais-
als. Having an experienced
professional who is schooled
in the requirements or HVCC
and can provide a ready list of
comparables at a moment’s
notice is the best way to make

LIMIT UPGRADES
Bad appraisals

are often due

to upgrades’

and options’

being ignored

or understated
when adjusting

to comparables.
Rule of thumb is to
limit options to 5
percent on first-time
homes and no more
than 10 percent on
move-up homes.

. ASSIGN
a compelling argument for SPECIALISTS
your sales price. PB TO DEAL WITH
John Rymer is the founder of APPRAISERS
Have one

New Home Knowledge, which
offers sales training for home
builders and real-estate profes-
sionals. You can reach him at
john@newhomeknowledge.
com.

exclusive contact
for appraisers.
Untrained sales
professionals or
other employees
can inadvertently be
counterproductive.

%NL\NE

www.HousingZone.com/PB
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G

Markets

for

reen Homes

Though green building continues to grow A

in popularity, not many markets have fully
embraced it. Here we examine markets
committed to building green with successful
local programs that certify new homes even
in this down economy. Many are not heavily
involved with either the NAHB/ANSI Green
Building Standard or LEED for Homes
because of the newness of both programs, but
the fact that most of these markets have local
green certifications they have been using for a
while deserves attention.

By Felicia Oliver, Contributing Editor

Professional Builder / September 2009 www.HousingZone.com/PB



Green in the Emerald City

NICKNAMED THE EMERALD CITY BECAUSE OF ITS LUSH GREEN CLIMATE,
it’s not surprising Seattle has a long association with sustainability and
conservation.

A notable 28 percent of homes built in the greater Seattle area in 2008
were certified Built Green, a certification program developed by the Master
Builders Association of King and Snohomish Counties, in partnership with the
two individual county governments and other agencies in Washington State.
At its height in 2006, 3,107 homes were certified Built Green; the actual
number of homes certified in 2008 represents less than half of that, but the
2006 figure represented only 24 percent of the market back then.

The 2009 Built Green program has an application process to access funds
to build green. “Our program worked with King County and Seattle Public
Utilities to put together a pool of money to get builders to move up from a
3-Star to a 4- or 5-Star level [of certification],” says Aaron Adelstein, execu-
tive director of Built Green. Builders can apply for a cash award of between
$2,500 and $20,000 per project to step up to those higher levels.

Though Seattle has a reputation for being environmentally progressive,
production builder Matt Howland, who’s built hundreds of Built Green certi-
fied homes in the past seven years, says he succeeded initially by selling
buyers on the value of good indoor air quality and lower utility bills. But
brand recognition and acceptance is building.

“Now we’re starting to get some traction,”
Howland says. “In the last few years, people have
started to look for and limit their search to homes
that are Built Green.”

www.HousingZone.com/PB

runit

GREEN STATS

Market: Seattle

Local green building program: Built Green, administered by Master
Builders Association of King and Snohomish Counties

Year created: 2000

Homes built in market that follow the program in 2008: 1,393 homes.
Homes built overall under the program: More than 14,000 projects since
the program began

Market penetration (percentage of all homes built in the market) in 2008:
28 percent in King County (Seattle is its county seat)

Source: Built Green, Master Builders Association of King and Snohomish Counties

September 2009 / Professional Builder
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Green is Just Peachy
ATLANTA’S EARTHCRAFT HOUSE
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GREEN STATS

“There were some builders in our market who were
trying to push the envelope and saw the future.”

— David Ellis, Greater Atlanta Home Builders Association

Professional Builder / September 2009 www.HousingZone.com/PB




Everything Green
is New Again

green
home building certification programs that are
actively used, though all are relatively new com-
pared to green programs in other markets. But the
city’s history with energy-efficient, sustainable
building runs deep.

“In the 1970s, New Mexico was truly the leader
in passive solar, sustainable architecture and solar
adobe,” says John Bucholz, green building pro-
gram manager for the city of Albuquerque. It’s also
around this time that architect Ed Mazria moved
to New Mexico to start his practice and published
“The Passive Solar Energy Book.” Mazria is also
the creator of the 2030 Challenge, which pushes
for all buildings in the United States to be carbon
neutral by 2030.

The HBA of Central New Mexico has been an
active proponent of green building since 1997 and
has tried a few programs before settling on Build
Green, launched in 2006. There have been 145
Build Green New Mexico certifications statewide
since January 2008.

The city of Albuquerque administers the Green
Path voluntary certification program. All residen-
tial Green Path projects must be LEED for Homes
or Build Green New Mexico Silver-certified
with a HERS rating of 60 or better. Green Path
metrics are a subset of the LEED-H and BGNM
certified homes, so at 15 percent penetration for
Green Path alone (which can only certify within
Albuquerque’s city limits), there’s quite a bit of
green building going on in the city and surround-
ing area.

Tom Wade, president of Artistic Homes, ap-
preciates the incentive of fast-track permitting
that’s offered for green projects because all his
homes are LEED-H certified. He builds entry-
level and move-up homes, proving that building
green — even LEED-H green — doesn’t have to
be expensive.

“Our [baseline] LEED homes here in Albu-
querque are about $159,000,” says Wade. “You
can get a LEED-H Platinum home in a certain
community for about $215,000 for about 1,300
square feet.”
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SUSTAINABILITY

California’s Code Green

has been largely codified. Administered by
Build It Green, the GreenPoint Rated program is based on California’s Energy Efficiency Standards for Resi-
dential and Nonresidential Buildings, known as Title 24.

“Title 24 is mandatory,” says Elise Hunter, government relations project manager for Build It Green. “One
of the basic prerequisites for GreenPoint Rated is you have to build a new home at least 15 percent more
energy efficient than Title 24 requires.”

Alameda County Waste Management Authority has had a great influence on the receptivity to green prac-
tices here. The organization, founded in 1976, has a single-minded focus on waste reduction and rewards
businesses and institutions that develop innovative projects. Not surprisingly, the GreenPoint Rated program
got started in Alameda County and has since spread throughout the Bay Area and statewide.

Though 6 percent penetration in the Alameda County market is modest, many builders here are also
certifying LEED-H and with the California Green Builder state certification program. Incentives to build green
exist, but a number of local jurisdictions — including Alameda County — have adopted code requirements
based on GreenPoint Rated.

“We adopted mandatory green building standards,” says Cheryl 0’Conner, acting executive director for
the HBA of Northern California. “We were the first HBA in the country to do that. These mandatory building
standards were with Build It Green. We were proactive in designing the program. Because we brought in all
the stakeholders, we knew it would work for builders.”

Market: Alameda County, Calif.

Local green building program: GreenPoint Rated, administered by Build It Green
California

Year created: 2006

Homes built in market that follow the program in 2008: 777 in the entire Bay
Area (of which Alameda County is a part)

Homes built overall under the program: 1,153 in the Bay Area, 2,106 total
Market penetration in 2008: 6 percent
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On the Rise

SUSTAINABILITY ]

KEEP YOUR EYE ON THESE MARKETS THAT ARE MAKING AN IMPACT,
IF NOT YET ON A NATIONAL LEVEL.
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Green and Growing

THE GREEN HOME BUILDERS OF THE TRIANGLE
(which refers to the counties of Durham, Orange
and Chatham in North Carolina) has a certification
recognized by the NAHB as an “affiliated program”
that has adopted a green rating system equivalent
to or higher than the NAHB Model Green Home
Building Guidelines bronze level.

“Right now we use the NAHB Guidelines,” says
Nicholas J. Tennyson, executive vice president of
the HBA of Durham, Orange and Chatham Coun-
ties. “We are going to move to the [NAHB/ANSI]
Standard. But technically we are not NAHB Green.”

NAHB’s third-party certification program is run
through the NAHB Research Center. “Predating the
research center, we had set up our own local third-
party certification system,” says Tennyson. “So we
are building to the same rule book, just using a
different umpire.”

Calli Schmidt, NAHB’s director of environmental
communications, says the Triangle market leads
the country in the number of NAHB Green Building
Standard certified homes.

“The green building market in the Triangle area
is mature enough that at next year’s [NAHB] Green
Building conference [in Raleigh], the HBA there is
talking about doing two or three separate green
home tours for conference attendees to pick from,”
says Schmidt, adding plans thus far include afford-
able workforce housing and a cutting-edge home.

GREEN STATS

Market: Durham/Orange/Chatham
counties

Local green building program:
Green Home Builders of the Triangle

THE FACT THAT MADISON is a college
town with a progressive-minded popula-
tion explains the 30 percent market pen-
etration of its green program, compared
with about five percent in the entire state
of Wisconsin.

“Before it was, ‘Oh, that wacky Madi-
son program,” jokes says Robin Pharo,
director of Green Built Home, about the
perception of Madison around the state.
“Now it’s, ‘Oh yeah, we’ve got to do that
green building thing.”

Madison uses the Green Built Home
program, founded in 1999 by the Wiscon-
sin Environmental Initiative in partner-
ship with the Madison Area Builders
Association. Like the Triangle market, it’s
also an affiliate of NAHB National Green
Building standards.

“If someone wants to do the national
certification,” says Pharo, “our program
offers that. But 99 percent of our houses
are just the local certification.”

But there are no local mandates for
green home building.

“One of the reasons our builders part-
nered with our program was to actually
prevent green building from becoming
codified,” says Pharo. “The association
and our organization think we should
reward good practices.”

GREEN STATS

Year created: 2006 Local green building program: Wisconsin Green Built Home
Homes built in the market following Housing Permits issued in 2008: 1906

the program in 2008: 139 Year created: 1999

Homes built in the market following the program in 2008: 1,100

certification

am/Oran

Durh:

Homes built overall under the
program: 501 Homes built overall under the program: 4,800 in Wisconsin,
Market penetration in 2008: Minnesota and lllinois

9 percent Market penetration in 2008: 30 percent
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. Barrel roofs and metal siding aren’t the norm

in fashionable Menlo.Park; Calif,, but that’s
part ¢ of the appeal of 996 Willow. Architect
Richard Handlen of EDI Architecture, San
Francisco, describes the project as “a mini-

~urban wllage.” 12 unattached townhouse- =" INSIDE
style units with lofted |nter|ors anda Sustainable landscaping reaps rewards
decidedly downtown feel. Clarum Homes of = [ page 28]

'"f‘gPan Alto, Callf., is the bmlder. “~ < = Ahigh-performance home gives lessons
> il Y in Viirginia [ page 34 |

Photo: Mert Carpenter
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[ SUSTAINABLE LANDSCAPE DESIGN ]
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A MIX OF NATIVE AND DROUGHT-TOLERANT PLANTS minimizes maintenance
at Pacific Highlands Ranch in San Diego. In a few years, oak and sycamore

trees planted on the slopes will sustain themselves on rainfall alone.
Photo: Rick Fennell
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Green building is just one aspect of sustainability.
To maximize the value of new homes and
communities, landscape design has to be part of

the equation.
By Susan Bady, Senior Editor, Design

LAND

LANDSCAPING is a significant part
of the built environment — a living,
perishable part. Designing a low-main-
tenance landscape that preserves natu-
ral resources and is tailored to each site
and climate is in the best interests of
everyone connected with a residential
project. Yet all too often, the landscape
takes a back seat to the house. Part of
the reason is that builders are still try-
ing to wrap their heads around the idea
of sustainable sites.

“There are people at the beginning,
middle and end of the learning curve,”
says Chris Lannert, president of The
Lannert Group, a land planning and
landscape architecture firm in Geneva,
IIl. “I think there are more at the fin-
ish line who understand it and realize
that it's marketable and actually adds
value.”

Green certification programs ad-
dress issues such as site orientation,
tree preservation, erosion control and
storm water management in broad

www.HousingZone.com/PB

strokes. However, more comprehen-
sive guidelines are in the works. The
Sustainable Sites Initiative (SSI), a
partnership of the American Society of
Landscape Architects (ASLA), the Lady
Bird Johnson Wildflower Center at the
University of Texas at Austin and the
United States Botanic Garden, has de-
veloped a voluntary rating system for
sustainable landscapes of all sizes.

Nancy Somerville, ASLA’s executive
vice president and CEO, says that wa-
ter (both quantity and quality) is one
of the biggest issues addressed by the
SSI. “Every community in the nation
is dealing with this,” Somerville says.
“And storm water runoff is an increas-
ing problem because of the pollutant
load it carries as well as its quantity and
speed, which leads to erosion, stream-
bed scouring and flooding in a lot of
communities.”

Final benchmarks for the SSI will be
published by the end of this year, fol-
lowed by a call for pilot projects. Over

the next 18 months, SSI partners and
the U.S. Green Building Council will
decide how to incorporate those stan-
dards into LEED.

Ultimately, one of the best things
home builders and developers can do
is get the entire design and construc-
tion team together early in the game,
including the landscape architect.
“Landscape kind of comes last, and it’s
sometimes not invested in very heavi-
ly,” says Geoff Stack, a Baltimore-based
project coordinator, landscape design-
er and educator. “More than any prod-
uct or checklist or design technique,
bringing everyone in and giving them
the freedom to do what they do best is
where you'll get the most bang for your
buck.”

Landscape design varies across the
country, so we examine characteristics
and best practices in projects from the
five major climate zones in the United
States, as defined by the U.S. Depart-
ment of Energy.
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Marine Climate: A8 TO COMBAT EROSION AND REDUCE
Private Residence, , , POTABLE WATER USE on the sloping
Portland , Ore_ w L A\ lot of this Portland, Ore., home,

landscape architect Deborah Tolman
amended the soil with compost,

On this urban site, landscape architect Deborah
planted aspen trees and installed 55-

Tolman of Avant Gardens, nw, was challenged by

gallon drums to catch rainwater.

a steep slope, compacted soil, lack of shade and :
storm water runoff directed toward the house and ——— Photo: Tom Guyer
street. The homeowners wanted a sizable vegetable
garden but needed to reduce their use of potable
water for irrigation.

Tolman amended the soil with 25 cubic yards of
compost and planted aspen trees in the backyard
to ameliorate pesticide contamination in the soil.
Downspouts were disconnected and replaced with
two 55-gallon drums to collect rainwater for irriga-
tion and eliminate storm water runoff from the
driveway.

“We had to utilize a lot of compost because [the
site] was a barren wasteland, not to mention the
huge slope and lots of grass,” says Tolman.

Existing vegetation was incorporated into the
new design, along with native plants such as ferns,
birches and willows. A dry well was built in the
backyard underneath the lawn to capture and dis-
sipate excess water into the ground.

c—

old/Very Cold Climate: Pepper Creek, Valparaiso, Ind.

DPepper Creek itself serves as the backbone of this 150-acre property, with trails and other amenities branching off it. Mature
woodlands encircle the property.

The Lannert Group of Geneva, Ill., created a master plan that protects the creek, minimizes site disturbance and retains
existing vegetation. Crescent-shaped, serpentine boulevards with landscaped medians enhance water filtration. Lannert also
reforested the back of each lot and designed storm water retention ponds.

Bioswales were seeded with a mixture of native grasses and sedges, including prairie dropgrass; little bluestem grass and
porcupine sedge; and wildflowers such as blue flag iris, yellow coneflower and black-eyed Susan. Long, deep-rooted fescue grasses
absorb large amounts of water and can be sprayed against invasive weeds. “From an earlier project, we learned there were
things we could do to not only make the swales work better, but also to make them look prettier,” says developer Jake Wagner of
VJW Limited in Valparaiso, Ind.

Pepper Creek isn't typical of new-home developments in the Midwest, Wagner says. In lower-priced housing, a $10,000 land-
scaping allowance might mean nothing more than a seeded lawn, which causes erosion and directs runoff into storm sewers.
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Marine Cold/Very Cold

Characteristics: Mild temperatures and moist conditions; Characteristics: Cold, sometimes severe winters; summers
approximately 45 inches of precipitation during the rainy season that can bring intense heat and humidity

Biggest challenge: Heavy precipitation for seven months of the Biggest challenges: Frigid winter temperatures, high winds,
year followed by five months of drought blazing summer sun

Advantages: Wood fencing, decking and other outdoor Advantages: Wide variety of plant materials at the

products won’t crack because there’s substantial cloud cover landscaper’s disposal, including many hardy native plants
even in summer.

Sources: U.S.
Department of
MARINE S : 3 \ Energy, Building
‘ ; Science Corp.

Hot-Dry/Mixed-Dry

Characteristics: Less

than 20 inches of

annual precipitation;

hot-dry monthly average

outdoor temperature

that remains above 45

degrees throughout

the year; mixed-dry

drops below 45 degrees HOT-DRY / MIXED-DRY

during the winter L@

months

Biggest challenges:

Extended dry periods; Mixed-Humid

occasional heavy rains Characteristics:

HOT-HUMID

that can deposit several Hot-Humid Usually moderate
inches of water in a Characteristics: High heat and humidity; annual precipitation that but has a
short period of time ranges from 40 inches to more than 60 inches substantial heating
Advantages: Cacti and Biggest challenges: Threat of hurricanes and flooding along the season with an
other native plants that Gulf Coast; pollution from storm water runoff; mold growth due to average outdoor
can survive on almost moisture temperature below
no water Advantages: Most plants thrive in this climate and mature quickly. 45 degrees in
winter; summer is
often blistering hot
and humid; more
. T ; than 20 inches of
PEPPER CREEK IN 4 ? ; , annual precipitation
VALPARAISO, IND., F 3 Biggest
is a model of L ol - challenges: Storms
sustainable site Ao o f that produce large
design. Among the S\ g e amounts of rainfall
best practices are - ‘ ) - in a short time
tree preservation, = . el Advantages: Four

stormwater retention ' ” > distinct seasons
ponds, vegetated i ; A . support plants and
swales and % SR : shrubs that provide

landscaped medians. : 1 ! color at various
’ : ‘ times of the year.
Photo: Lannert Group
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Hot-Dry/Mixed-Dry Climate:
Pacific Highlands Ranch, San Diego

At this Pardee Homes community, what had once

“I'M NOT
ADVOCATING the
exclusive use

of native plants,
but it’s not done
nearly enough,”
says landscape
architect Chad
Danos.

been farmland was restored to the original habitat
of arroyos, ravines and graded slopes. Rainwater

percolates into the ground through permeable pavers

at each driveway entrance. The streets drain into

medians with curb cuts that allow water to flow into

. . Photo: Dana N
a dry creek bed, then into bioswales. oto: Bana ez
Brown

The recreational facility features permeable pav-
ing, synthetic turf, a solar shade trellis and a central

Hot-Humid Climate: Pontalba
Street Residence, New Orleans

irrigation control system that self-adjusts to seasonal
weather variations. Front yards at Pardee communi-

ties include no more than 25 percent turf. Brown+Danos Land Design in Baton Rouge, La.,

landscaped this home in New Orleans as a demon-

COMMON AREAS stration project for the 2008 NAHB National Green
FEATURE yucca,
agave and other
succulents. The
landscape design
is by SJA of San
Juan Capistrano,
Calif.

Photo: Rick Fennell

Building Conference. Bioswales and rain gardens
were constructed with a highly permeable engineered
soil that allows infiltration of water. Native plant
materials — iris, spider lily, dianella, umbrella plant,
dwarf palmetto and adagio grass — were selected for
their ability to tolerate the region’s extremes of dry
and wet weather. Mulches control weed growth and
help retain moisture in dry periods.

Brown+Danos uses pervious pavement as often as

possible to help dissipate water flow.

Mixed-Humid Climate:
Private Residence, Loudon, Tenn.
To reduce the size of the lawn on the steeply sloped backyard of

this home, Friendsville, Tenn., landscape architect Caron Beard
terraced it with dry-stack rock walls, allowing rainwater to flow
through instead of being channeled through pipes or concrete
swales.

Beard plants rock walls with mostly native plants that have a
long period of flowering and don't require a lot of water. At his
own home, he reuses water from roof gutters and downspouts TO CONTROL STORM WATER RUNOFF, Landscape architect Caron
for irrigation. He advocates passive solar techniques, such as Beard terraced the steep slope behind this lakefront home in
planting deciduous trees on the south side of a house to provide Tennessee. Permeable joints between the stones in the walkway

shade when it’s hot and sun when it’s cold allow water to seep into the ground. Photo: Caron Beard
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Creating a greener home. Delta® smart water delivery
solutions are part of a green home. As a WaterSense®
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NOT YOUR TYPICAL MODEL HOME. The High Performance Home in
K. Hovnanian’s Eagles Pointe community trades elaborate
decorations for cutaways and placards that tell about technology.
Photo: Paul Deffenbaugh
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K. Hovnanian swaps a
traditional model for a
demonstration home
to teach building
executives and home
buyers alike the value
of high-performance
home standards.

By Sara Zailskas, 35

Assistant Managing Editor
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heir target market —
more — and design,
o suit. There’s usu-
model home and nt-and-center pitch
bout the commun
s Pointe commun
ndover Group bui

buyer, real-estate

Woodbridge, Va.,
model that targets
t, employee, trade
America Concept
e Home, the model
ng America energy
standards and illustrates the energy-efficiency technology now
standard in all the Landover Group’s homes. The builder tells
High Performance Home buyers they can expect a tight build-
ing envelope that's been designed for energy efficiency, a me-
chanical system that ensures indoor air quality and an overall
comfortable, healthy home.

In the High Performance Home model on display, you won't
find dining room tables with elaborate place set-
tings and perfectly appointed living room furni-
ture. Instead, placards on the walls explain the
benefits of spray-foam insulation, cutaways de-
tail an HVAC system and tour guides describe
the value of K. Hovnanian’s High Performance
Home standard.

Bringing a high-performance home concept to
market gives a new focus a production builder.
But if the trades don't know how to build it, the
company executives don't understand it, real-es-
tate agents can't explain it and home buyers don’t
see the value in a tight building envelope and en-
ergy-efficient technology, what good is it? The High Per-
formance Home aims to solve that problem.

in®eﬁk}r'

Education for all
There’s a lot to learn from the High Performance Home,
and everyone’s in on the lesson.

Management

Chris Payne, the Landover Group’s purchasing

manager, and Chip Merlin, the vice president of

operations for the Landover Group, knew that

to make the High Performance Home a success

they had to get buy-in from the top down. So

they got in front of the Landover Group’s senior
management — the vice presidents in charge of
everything from marketing to construction — to
educated them on building technology and rein-
force the High Performance Home’s importance
to the builder’s branding and mission.

Employees

The concept home has also become a tool for employee train-
ing. All employees — not just the sales team — learn about
everything: architectural strategy, product SKU rationalization,

Professional Builder / September 2009

Food Waste
Disposers and
the Environment
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EVENTS FOR THE PUBLIC and industry audiences have
reinforced K. Hovnanian’s image as an energy-efficient
builder, managers say. Home buyers leave the model with
product literature (left) on technologies they learned about
during the tour. Photo and images: K. Hovnanian

why they call “high performance,” what
the customer gets from a High Perfor-
mance Home and more.

Trade partners

Training the trades on high-performance
home products’ installation and technolo-
gies is one of the big advantages, Payne and
Merlin agree. Training takes place monthly
and often first-hand from product manufactur-
ers. Getting trades to buy in to the High Perfor-
mance Home idea has gone well. “We feel it’s
a necessity,” says Merlin. “... We need to build
better homes so we have less service demand,
so all our costs are more predictable and we
build in the value up front to the customer.”

Real-estate agents, HBAs and more
Real-estate agents and others in the
building industry have toured the High Performance Home,
which not only educates them on building technology but
positions the builder as at the forefront of energy-efficient
building. They learn about the home from the home buyer’s
perspective as well as the builder’s perspective.

www.HousingZone.com/PB



Prospective buyers
Prospective home buyers who tour the home learn what en-
ergy efficiency means and the High Performance Home stan-
dard K. Hovnanian has been using in its homes since Janu-
ary. “Today the customer is demanding more, and they can
also shop you on price,” says Merlin. “We've got the ability to
talk about something of value to them.”

The tour guide describes in easy-to-understand language
the energy-efficient technology that goes into everything from
the walls to the windows. Handouts mimic the simple lan-
guage, and not by coincidence. “We explain that we've been
thoughtful about the selection of partners and products.
We've viewed a lot of demonstration homes, and what we've
seen to be the most effective is massaging that's simplest,”
says Merlin. “Most people do not really need to know a great
deal of technical data; they want to feel confident the builder
is making the right decision on their behalf.”

Tactile displays are key to the model's success as an educa-
tional tool, say Payne and Merlin. A mock high-performance
home cutaway that stands about 4 feet by 6 feet by 9 feet, for
example (see photo in sidebar, this page), offers an inside-
out view of the foundation, first floor, second floor and all the
systems — it even includes faux housewrap. The display is
so successful the company built 25 smaller models for each
of the Landover Group’s sales centers, which is helpful, says
Payne, because the model homes were built before the High
Performance Home standard was adopted.

Adds Merlin: “This really put a stake in the ground for what
the High Performance Home in the Mid-Atlantic area is all
about.”

www.HousingZone.com/PB

WHAT’S A BUILDING AMERICA
CONCEPT HOME, AND WHAT DOES

HIGH PERFORMANCE MEAN ANYWAY?

comfortable

SINCE JANUARY, all the Landover Group’s homes have met its High
Performance Home standard, which means the home is specifi-
cally designed to control
the temperature of the ( _
thermal envelope; manage @ Demonstratign Center ¢
and minimize air and water >
leaks; and regulate the B ket dwaes
heating and cooling of the i Ll )
home so it’s energy efficient.
The builder boasts that the
2,800-square-foot home
has an estimated savings
of more than $1,600 a year
compared to a home built in
the late ’90s.

One of the main goals of building high-performance homes is to con-
tinually evaluate new products and systems so the builder can deliver
the latest technology and best energy efficiency, says Chip Merlin, the
vice president of operations for the Landover Group. Adds Purchasing
Manager Chris Payne: “Our materials have evolved significantly over the
past couple years as a result of this program.”

Working with Building America gave the builder confidence to set
the standard, says Merlin. Building America is a DOE research program
that builders adopt to spur energy research for the DOE as well as
themselves. Home buyers who purchase concept homes offer feedback
on its performance for a year, which allows the Landover Group to test
and evaluate new products that boost energy efficiency. The Landover
Group built its first Building America Concept Home in 2003 and has built
four more since. Each of those home’s buyers agree in their contract to
submit monthly utility bills for evaluation.

“[Being a part of the Building America program] has allowed us to
have a discussion that focuses purely on increasing the level of perfor-
mance of a home and have no other agenda,” says Merlin.

TOUR GUIDES USE A MOCK CUTAWAY to illustrate High Performance Home
technology. Head online to www.HousingZone.com/PB to hear Chris Payne
describe the products and engineering. Photos: K. Hovnanian
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[ BEST ADDRESS |

Make a
Virtual Visit

POWER ENGINEERING

K. HOVNANIAN ADOPTED SEVERAL new technologies in the Landover Group’s High Performance Home:

e Structural insulating sheathing with extra waterproofing in the membranes that eliminates the need for housewrap
e Spray-foam insulation that supplements fiberglass insulation, reducing air infiltration and boosting thermal perfor-
mance

e |ce and water guard along the roof and gutters to prevent Infrared |mage=

water infiltration Competitor’s Home
 Under-slab vapor barriers featuring polyurethane mem-

branes to stop water leaks and boost indoor air quality
¢ Drain tile and foundation water management to stop

CAN'T SEE

THE HIGH
PERFORMANCE
HOME IN
PERSON?

exterior wall

GO TO
water leaks HOUSINGZONE.

¢ HVAC systems engineered for optimal performance. For

example, attic insulation comprises blown fiberglass. COM/PB FOR

“We’ve gotten more comfortable internally with exploring 4 ‘wind A TASTE OF

design alternatives because of this program and are more A N ¥ THE TOUR

open to try different products and solutions,” says Chi

Mp l thy , [:1 tuf ti lef th Ly d ¥ . S : AND ALIST OF
erlin, the vice president of operations for the Landover s

Group. The division is “kicking around” the idea of a High PRODUCTS.

Performance Plus Home that would include more advanced

building envelope strategies.

Infrared Image:
High Performance Home

exterior wall

window

outlet

. A‘N

wall-to-floor intersection

THE LIGHTER THE COLOR, the less air leakage. These infrared
images compare for home buyers building envelopes.

At right, one of the many placards dissecting the home’s
technology.
Images: K. Hovnanian
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Prime Property

When you've got a story to tell, you the $900,000s with us, you're getting a from Washington, D.C., and near some
want the right audience. In this case, high-performance home, so this is educa-  of the builder’s other communities.
the four-bedroom, 3% bathroom con- tion for everyone on what you get.” Traffic is solid. Payne equates visit-
cept home’s target market is “everyone,” The location isn't coincidental: The ing the development to going to the Auto
says Chris Payne, the Landover Group’s Eagles Pointe community — one of the Show: you can come and see not only new
purchasing manager. “Whether you're Landover Group’s most successful — sits ~ product but product of the future. PB

buying a townhome or a luxury home in  within a high-growth corridor not far

Professional Builder / September 2009 www.HousingZone.com/PB




WE GOT THE IDEA FROM NATURE.
BUT WE CHANGED IT ENOUGH THAT
SHE COULDN'T SUE US.

PRl S ¥ oy e 3
Tempest Solld Surfaces' are llke no other semr-translucent remmrscent ‘of pollshed quartz and in
colors that make a unique desrgn statement. See more _high- performance surfaces at staron. com Bmp B
ot = - . ¢ > ‘ > _. - j-. E-.a . - **  bysStaron® Surfaces
x ” - . - . -— : - - . - - - = 3 ’ - b oo -
R n Choil e S ; . !for FREE'info go to http://pb.hotims.com/23726-14 ; .. ~



Retall Mlxed Use

Retail Mixed Use
Complexes

Multi-Family
Complexes

Office Complexes

Educational
Buildings

Retail Complexes

Hospitality
Complexes

Portable Office or
Out Buildings

Dormitories

Custom Designs

For more than five decades we have
provided commercial modular
construction solutions. As a leading
national provider of engineered
modular solutions for temporary
and permanent applications,

we have the experience and the
products to meet your needs.

§ Palm
Al NATONWIOE  IPHINSMSSR
I/ 0\V'sioN oF Palm Harbor Homes Copyright © 2009.

Palm Harbor Homes, Inc.

. . Allright d.
www.palmharbor.com www.nationwide-homes.com www.phncommercial.com rights reserve

888-820-3696 800-216-7001 888-820-3696 BRKSKRINIG

For FREE info go to http:/pb.hotims.com/23726-15
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INSIDE

Get to know these green products
[ page 42 ]

Hot (or cold) HVAC products [ page 44 |
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Green with Envy

Exceeding Green

CraftMaster Green Doors are made with a sustainable-sourced solid core that
contains a minimum of 65-percent-by-weight, pre-consumer recycled content.
Hollow-core CraftMaster Green Doors contain a minimum of 50-percent-by-
weight, pre-consumer recycled content. All CraftMaster Green Doors have no
added urea formaldehyde and exceed the California Air Resources Board’s
guidelines. For FREE information, visit http://pb.hotims.com/23726-251

Your Own Personal Turbine

Harness the wind! The Honeywell Wind Turbine by EarthTronics
generates energy from its gearless Blade Tip Power System,
which eliminates mechanical resistance and drag. This technol-
ogy allows the turbine to generate power in wind speeds as low
as 2 miles per hour and as high 45 miles per hour without the
typical noise associated with wind turbines.

For FREE information, visit http://pb.hotims.com/23726-252

Lighting the Way —'

The new Design Pro LED Rail Lights by Kichler incorporate tiny LED
chips that use 75 percent less electricity than typical incandescent light-
ing. The fixtures, which easily mount into existing wall or ceiling outlet
boxes, offer the warm white light homeowners crave. Kichler says these
LED lights will last an average of 40,000 hours or 20 years.

For FREE information, visit http://pb.hotims.com/23726-253

LSee—Through Green

Throw open the sash with Guardian’s ClimaGuard 63/31 high-per-
formance windows. The line delivers a U-value of 0.24, a solar heat
gain coefficient (SHGC) of .31 and 63 percent visible light transmis-

sion. The windows have a heat-treatable mate for custom-tempered
applications and irregular shapes. The line qualifies for energy tax
credits as outlined in the 2009 American Recovery and Reinvest-
ment Act and meets the new 2010 Energy Star standards.

For FREE information, visit http://pb.hotims.com/23726-254

Professional Builder / September 2009

www.HousingZone.com/PB




to collavovate .

TO TALK.

Get the
Moto rOIG Multi-task and get the job done with Push To Talk

2-way radio and cellular with text messaging on

C I Utc hTM i465 a real keyboard. The i465 makes it easy to be

efficient and get the message through any way

for $49 99 you want. It's another all-in-one handy Motorola
L device from SouthernLINC Wireless.

Requires new activation, 1- or 2- year

agreement on a qualifying plan.

Add an
Unlimited Texting
Motorola Clutch i465 Features: chkage for
« Full QWERTY keyboard $11.99
« Push To Talk 2-way radio and get your first

+ Camera month FREE.

HURRY, THESE GREAT DEALS END SEPTEMBER 30, 2009.

CALL TOLL FREE 866-748-5462 OR VISIT SOUTHERNLINC.COM FOR MORE DETAILS.

North Alabama South AL/FL Gulf/MS e SO“'hern LINc®

Business Sales Business Sales
Scott Barrentine Amy Potts Wireless

888-307-3411 888-518-9828
A Southern Company

Make business happen with Push To Talk and Wireless

$35 activation fee and $200 early termination fee apply. Taxes not included. Offer may not be available at all dealer locations. After free month, Unlimited Text Messaging will automatically
be billed at $11.99 per month. Additional terms may apply. Subject to permissible usage allowances; see southernlinc.com/promodetails. ©Motorola, Inc. 2009. Motorola is a registered
trademark of Motorola, Inc. Motorola and the stylized M logo are registered with the U.S. Patent & Trademark Office. All rights reserved. ©2009 Southern Communications Services, Inc.

d/b/a SouthernLINC Wireless. All rights reserved. For FREE info go to http://pb.hotims.com/23726-16
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Some Like
it Hot

T

You're a Star

The new SunStar Model SC18 (shown) and Model SC 30 vent-
free gas room heaters are designed with soft rounded corners
and a warm cream finish. But it's not just nice to look at; these
systems are designed with maximum efficiency in mind. The heat-
ers are available in natural gas or LP gas models. Both come with
a five-year limited warranty on all parts. For FREE information,
visit http://pb.hotims.com/23726-255

Gy

It's Pumped

An innovative new fan helps
control cooling and humid-
ity consistency in Trane’s
new XL20i model. The
XL20i has a rating up to 19
SEER and a HSPF up to

9. It has two compressors:
one for milder weather and
a second larger compres-
sor for those extremely hot
days. It’s like having two units
in one. For FREE informa-
tion, visit http://pb.hotims.
com/23726-256

Quik Drive

o

Nails are in the lead,

but we’re closing thii gap.

The holding power of screws allows Quik Drive®
auto-feed screw driving systems to close the
gaps between subfloors and joists much better
than nailing. So you can avoid costly callbacks
when those spaces cause floors to squeak.
Quik Drive tools feature quick-loading screw
strips, precise countersink adjustment and a
patented auto-advance mechanism. Now you
can improve the quality and durability of your
work while reducing time spent on the job—
keeping those gaps closed permanently.

For information, visit www.strongtie.com
or call (800) 999-5099.

Quik Drive

i

®

For FREE info go to http://pb.hotims.com/23726-17
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Edging Out the Competition

Check out the first true pellet fireplace ever to hit the market. Quadra-Fire’s EDGE 60
is specifically designed for supplemental home heating. This little doozy can crank out
60,000 BTUs of heat per hour — that’s enough to warm 2,500 square feet of living
space. It can hold 120 pounds of pellets for up to seven days of continuous operation
and has an automatic self-cleaning feature. For FREE information, visit
http://pb.hotims.com/23726-257

Boost Your SEER

The Performance Boost 80 Gas Furnace by Carrier has
a unique circulation system that takes cool air directly
from the air-conditioning unit to enhance efficiency. The
system can boost efficiency by up to 1.5 SEER when
paired with an existing or new 13- or 14-SEER air-
conditioner. It sports an AFUE rating of 90 percent and
carries a five-year limited warranty. For FREE informa-
tion, visit http://pb.hotims.com/23726-258
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shearwall solutions
to new heights.

}

1 SW09-
09 Simpson St£0|1g Tie Company Inc. SSW09-B e .

Now 2006 IBC Code Listed (icc-es esr-1679)

Your clients want bigger windows and larger door
openings. You want cost-effective product solutions.
Our Steel Strong-Wall® shearwalls provide both.
Available in widths as narrow as 12 inches, our
engineered and pre-manufactured walls provide
some of the highest allowable loads in the industry
without taking up much wall space. With fewer anchor
bolts and fasteners, and easy access to the top and
bottom of the wall, our Steel Strong-Wall shearwalls
save installers time and minimize extra costs for
builders. And our Steel Strong-Wall shearwalls
have multiple uses, including standard single-story
projects, balloon framing, such as great rooms, and
two-story applications.

Let Simpson Strong-Tie® shearwall solutions take
your projects to new heights. For updated loads,
see our new code report (ICC-ES ESR-1679)—
visit www.strongtie.com or call (800) 999-5099.

For FREE info go to http:/pb.hotims.com/23726-18




200,000 sku’s : : unlimited color options : : 45 years proven performance

The Tapco Group™ :: Innovation Born from Original Thinking*

We innovate for a living. That’s why The Tapco Group
has the most comprehensive line of authentic looking
products designed to perform to the highest standards
of the Architectural Community. Find out today how our
45 years of manufacturing experience and deepest
selection of color and style is fast becoming the choice
of the most discerning Architect. We innovate for
a living and manufacture products that will work hard

for years to come. Innovate today.

e [QADC
GROUP

Innovative Exterior Products™

S1e1EMpPEAH 8002 ©

www.theTapcoGroup.com

ROOFING :: SIDING :: SHUTTERS :: SIDING COMPONENTS :: TOOL SYSTEMS :: EGRESS SYSTEMS :: TRIM :: STONE VENEER
For FREE info go to http://pb.hotims.com/23726-19
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Close sales.
Spend less estimating.
It’s free.

Introducing Intelligent Estimate from Andersen

° Take 5 minutes to start an estimate on your own.
- = Deliver fast, detailed, and accurate “whole project” remodeling
l | = 8 : and building estimates. Plus, give your estimates a professional

‘ appearance that will help you close more sales.
Intglligent ‘ Not just FREE to try — FREE to use
Estimate - -8 andersenwindows.com/estimatePROREM

Andersen M4

“Andersen” and all other marks where denoted are trademarks of Andersen Corporation. © 2009 Andersen Corporation. All rights reserved.

For FREE info go to http://pb.hotims.com/23726-20
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STRATEGIC MARKETING AND THE ECONOMIC STIMULUS PACKAGE

NARI

Join Professional Remodeler's New Editorial Director, Paul Deffenbaugh
for an evening of cocktails, dinner, networking and a special presentation.

Learn about what the best remodelers in the business are doing and how you can differentiate your
firm by being proficient in new marketing opportunities that draw attention to your services. The best
ways to engage prospects are changing daily, including the use of social media, electronic newsletters
and enriched media. You need to stay ahead of the competition. We will address the following:

$ Economic climate and the customer

$ Targeting past customers

$ Breaking down barriers with marketing

% Marketing to emotions

$ Why eMedia makes sense

Sign up today to learn how to move your business forward and stay
ahead of your competition!

We'll be visiting the following cities:
Dallas: August 4 | Atlanta: August 11 | Columbus: September 17 | Tampa: October 15

PRESENTED BY Remodeler NART

ATLANTA CHAPTER

Attendance qualifies you for 0.1 CEUSs.



WEATHER SHIELD PREMIUM WINDOWS & DOORS

Fiberglass. It's energy efficiency wrapped
up in one pretty tough package.
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Rather than just wrap a window with roll-form aluminum like other manufacturers,
we decided to find a technologically superior solution. An EnergySmartSolution™.
Fiberglass materials perform exceptionally well under most every condition.

And our fiberglass clad windows and patio doors meet or even exceed the

2010 ENERGY STAR® guidelines and the ARRA tax incentive requirements.
Available with our exclusive Zo-e-shield® glass and real warm edge spacer system,
our fiberglass product line is one of our most EnergySmartSolutions. To find out
more, visit us online at www.weathershield.com or call 1-800-477-6808.

FEATURING ZO.e.Shleld
The World’s Best Energy Glass

For FREE info go to http://pb.hotims.com/23726-21




Windows & Doors

A Beautiful
Barrier

The 370 Series Courtyard Collection
from Overhead Door was devel-
oped to bring the curb appeal of the
custom carriage house garage door
to more homeowners. It includes
polyurethane insulation to keep those
pesky elements out. It also features a
great wood look and operates almost
silently — helpful for homes with living
space above the garage. For FREE
information, visit http://pb.hotims.
com/23726-259

B Open Entry

This will make you think about getting
into the outdoor living game. The
NanaWall VSW65 Single Track Slider
is a wood frame, individual panel
sliding door system that makes those
huge openings possible. The single-
track custom system provides a clean

www.HousingZone.com/PB

line for a seamless transition from
inside to outside. The VSW65 can be
designed to slide into a pocket, too.
For FREE information, visit http://
pb.hotims.com/23726-260

A Bridge
for Sales

Custom and replacement contrac-
tors should check out MI Windows’
Bridgewood offering. The main frame
features a full 4%6-inch frame depth
providing solid structural integrity and
weather-tightness through a four-
point welded frame. Extrusions are
finished with a hard, dent-resistant
extruded cap, creating an ultra-low-
maintenance surface that protects
your window from the elements.
Homeowners can choose from tons
of finishes, hardware and glass op-
tions. For FREE information, visit
http://pb.hotims.com/23726-261

® Steely Door

Want the realism of wood without
the maintenance issues? Clopay’s
Ultra-Grain delivers just that and
more. Made from insulated steel, the
doors are UV-resistant and impervi-
ous to moisture, so it won'’t fade,
rot, split, shrink or crack. For FREE
information, visit http://pb.hotims.
com/23726-262

Instant
OQutdoor

Stacked or pocket? Either configura-
tion is fine with Marvin’s Ultimate Lift
and Slide. The maximum panel size
is 6 feet by 12 feet with a minimum of
30 inches by 51 inches when a pass-
through opening is required. And its
operation? Smooth as silk. For FREE
information, visit http://pb.hotims.
com/23726-263

M—E-

i

Your Carriage

Pretty-up those featureless white
spaces in front of the garage. C.H.I.
Overhead Doors’ new 5000/5100
Series Pan-Overlay Carriage House
door features environmentally friendly
accent battens over a wood grain
embossed steel base section, creat-
ing an authentic carriage house style
with a dual-tone look. For FREE
information, visit http://pb.hotims.
com/23726-264

Clearly Yours

The Schield family is at it again with
Weather Shield’s latest fiberglass clad
windows. The units have a traditional
wood window profile to the exterior
and solid wood interiors rather than
thin veneer. Homeowners will see
U-factors as low as .23. For FREE
information, visit http://pb.hotims.
com/23726-265
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Lighter Loads

Bellaforté roofing tiles use a third less
material than traditional synthetic and
natural slate shingles, saving resourc-
es — like your roofers’ backs — and
reducing the tile weight. A square

of DaVinci’'s Bellaforté roofing tile
weighs just 185 pounds. For FREE
information, visit http://pb.hotims.
com/23726-266

B Four-Sided
Protection

Billed as “the biggest advancement in
cellular PVC trim technology,” Azek’s
Edge uses the company’s technology
that creates boards that are uniformly
finished on all four sides. The smooth,
sealed edges of each board ensure it
will stay cleaner on the job and be a
snap to clean up for the homeowner.
For FREE information, visit http://
pb.hotims.com/23726-267

Exteriors

v
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01970
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Suit of Armor

LeakBarrier SS400 Ice and Water
Armor is a surprisingly lightweight
self-adhesive, modified

bituminous roofing underlayment. It’s
reinforced with a heavy weight fiber-
glass mat for use under tile, slate and
asphalt shingles. Glass fiber reinforce-
ment on the upper surface provides
enhanced skid resistant properties.
For FREE information, visit http://
pb.hotims.com/23726-268

®\iva la
Revolution!

You have to admit recycled oak floor-
ing is a pretty cool source material.
Alside’s Revolution composite siding
blends natural wood ingredients with
structural polymers (/2 virgin material
and /2 recycled content) to give new
homes and remodeling projects a
durable finish. The siding also has a

Professional Builder / September 2009
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top layer polymer finish, PermaFinish,
which resists the harshest weather.
For FREE information, visit http://
pb.hotims.com/23726-269

No-Worries
Fencing

A.E.R.T.’s unique manufacturing
process encapsulates recycled wood
fibers in recycled polyethylene plastic,
making the company’s LifeCycle
composite fencing impervious to
moisture and insect damage. You
can pick it up in a residential-grade
design in Y2-by-5Y2-inch profile

and a commercial grade design in
%-by-55Y2-inch profile. For FREE
information, visit http://pb.hotims.
com/23726-270

Shake It

Decra emulates the classic beauty
and architectural detail of a heavy-cut
rustic wood shake with the new
ShakeXD line. The roofing is made

of corrosion-resistant aluminum-zinc
alloy coated steel with an acrylic
bonded stone chip finish. For FREE
information, visit http://pb.hotims.
com/23726-271

Old School

Belgard takes a page out of the his-
tory books with the new Old World
pavers. After years of researching,
digitally scanning and imaging Euro-
pean cobble stones, Belgard devel-
oped three specially designed sizes
that fit in a linear pattern, producing
a natural look and finish. For FREE
information, visit http://pb.hotims.
com/23726-272

www.HousingZone.com/PB



Bamboo
Redux

Atlantis Outdoor Kitchens definitely
know what they’re doing with the
new bamboo doors and drawer
heads for exterior kitchens. You can’t
beat bamboo for sustainability points.
The company says the bamboo used
for Atlantis doors and drawer heads
was selected at the peak of maturity
and strength for ultimate longevity
and trouble-free maintenance.

For FREE information, visit http://
pb.hotims.com/23726-273

H Artistic
Concrete

ChiselCrete is a unique product
developed by Artisan Precast. It has
all the benefits precast concrete
has to offer, including resistance to
weather and climate; sustainabil-

www.HousingZone.com/PB

Exteriors

ity; and the ability to be used as a
retaining wall. Artisan Precast uses
recycled cementitious material to
reduce the amount of cement used
and is colored to eliminate the release
of VOCs at the job site. For FREE
information, visit http://pb.hotims.
com/23726-274

Never Lose
Your Luster

Latitudes Luster by Universal Forest
Products coordinates beautifully with
the company’s decking lines. The
durable co-extruded railing features
a composite base with a PVC cap
stock. It comes in a boxed Kit,
which includes handrails, balusters,
insert rails, trim and hardware for
easy installation. It's backed by a
20-year limited warranty. For FREE
information, visit http://pb.hotims.
com/23726-275

Snap in Place

The new Fluted Wrap N’ Snap
Column Wrap dramatically cuts labor
cost by using a patent-pending snap
design and one-piece construction
with no external fasteners required.
This allows for a quick, one-per-

son installation. The column wraps
can be painted and are multiple
sizes to fit most columns. For FREE
information, visit http://pb.hotims.
com/23726-276

[l | Can’t Believe
lt's Not Brick

Great for new or existing structures,
Tru-Brix cladding is a lightweight
thin-brick system that can replace
vinyl, wood or aluminum siding. The
thin brick units are produced and
fired the same way genuine clay brick
is made. A wide range of colors are
available and shapes such as arches

September 2009 / Professional Builder

and sills are made as well. For FREE
information, visit http://pb.hotims.
com/23726-277

Sunny
Disposition

Boost curb appeal and green points
with CertainTeed’s new Landmark
Solaris shingles. The roofing material
features granules that reflect solar
energy and radiate heat far better
than traditional asphalt roofing
material. During the summer months,
Landmark Solaris can reduce the
temperature of a roof, thereby
reducing energy usage and utility
bills while maintaining the aesthet-
ics of traditional shingles. For FREE
information, visit http://pb.hotims.
com/23726-278

53
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Exteriors

= patterns. Stone sizes are 8 inches high with widths
Tru World Beauty : - . of 18, 24 and 30 inches. For FREE information,

visit http://pb.hotims.com/23726-281

Slate is popular as a roofing material, but it can get

pricey quickly. GAF-Elk has a cure in its TruSlate traditional panels; and a Triple 3-inch traditional . .

roofing. The shingles are easy-to-install and are panel. Install Ovation with the company’s exclusive @ Sh | ne a I_lg ht

offered in five colors. For FREE information, visit Snap+Lock+Hold Locking System. For FREE in-

http://pb.hotims.com/23726-279 formation, visit http://pb.hotims.com/23726-280  TimberTech’s DeckLites are stylish contemporary
fittings offering discreet illumination. The lights

@ A Standing Ovation & Dutch Dimension Crenwate It 23 el For FREE informaion,

visit http://pb.hotims.com/23726-282

Mastic Home Exteriors is available in a double There’s a new profile to check out: StoneCraft's
4‘/2—inch dutchlap panel; double 4- and 5-inch new DutchCraft veneers. Say goodbye to ho-hum

Tru Brix 100

Real Brick Siding BEST

new products

. sl
* REAL GENUINE FIRED CLAY BRICK
* EASY INSTALLATION
* NO FOUNDATION REQUIRED
"~ * BASIC CARPENTRY SKILLS
* NO GLUE OR ADHESIVE __
- * MECHANICAL BOND
*50-YEAR WARRAN TY

CONTACT US

-800-366-2742

» OR VISIT OUR WEBSITE
For FREE info go to http:/pb. ho;ims com/23726-22 .. - A tl'u'bflx Com‘

Easy , Beauti

and Siding Systems LLC, Williamsport, MD,21795




Introducing TruSlate™  3SreCoox

Onyx Black Red

Rustic Smoke Grey

...affordable genuine slafe from GAF-Elk, North America’s
largest roofing manufacturer. TruSlate™ can make your
dream of offering a genuine slate roof a reality.

That's because TruSlate™ is:

* Real hand-split quarried slate (not a synthefic imitation)

e Affordably priced (often comparable to the cost of
imitation “slate”)

* Great for reducing your costs [why continue fo pay for
oldfashioned slate when you can get the real thing for less2)

e The perfect upgrade (for any upscale home)

Sunset -

de Green Vintage Plum

e

Greystone

Mystic Grey

te: Due to the inherent variability in natural sl vell as the limitations of the comn

Ta I earn mor e, Vls’t WWww. gaf .00Mm nting process), the actual color and texture of your TruSlate™ roof will vary from that shown here.

©2009 GAF-Elk Corporation

g “THE AFFORDABLE GENUINE SLATE”

G > i i
'For FREE info go to http:llpb.hotims.coni[gs726-23




See the Light

Lighting is everywhere these days.
Get creative with Kichler’s Design Pro
LED Under Counter Light. The energy
saving and highly efficient LED light-
ing provides bright directional light
and keeps your eyes cool. The lights
feature an extended life light source,
warm-white LED light and resistance
to vibration, all in a compact size. For
FREE information, visit http://
pb.hotims.com/23726-283

E Now We're
Cookin’

Thermador’s sleek electric and gas
cooktops are the first in the U.S.

to utilize advanced infrared sensor
technology to take the guesswork
out of cooking, which brings precise
results and saves time. The cooktops
feature the company’s next-genera-
tion, patented Star Burners and sport

Interiors

a unique retractable sensor dial that
uses an infrared beam to continuous-
ly measure heat from the cookware.
For FREE information, visit http://
pb.hotims.com/23726-284

It's a Star

The new Alno Starline features a
continuous case channel in the same
color as the door and drawer fronts,
giving the illusion of a cleaner, more
minimalist kitchen. The company
debuted high-gloss lacquers and
interesting wood grain patterns

for its cabinet fronts. For FREE
information, visit http://pb.hotims.
com/23726-285

B Edging Out

You'll dig the flush-finish look you
can achieve with Blanco’s MicroEdge
sinks. This top-mount sink can be
installed using regular mounting clips
or in an undermount configuration.

Professional Builder / September 2009

It's made in medium-single and
super-single sizes and also comes
as a double-bowl sink. For FREE
information, visit http://pb.hotims.
com/23726-286

Digital Control

The new ioDigital shower system
from Moen has an innovative, easy-
to-use interface that gives homeown-
ers the ability to set and maintain
water temperature and flow with
electronic precision. The technology
is powered by an electronic valve that
manages the hot and cold water. The
valve can be located up to 30 feet
from the bathroom for easy instal-
lation. For FREE information, visit
http://pb.hotims.com/23726-287

lt's Elementary,
My Dear Builder

It’s all about versatility when it comes
to renowned designer Fu-Tung
Cheng and his new elements line of
cabinetry made by Tonusa. These
modern cabinetry offerings feature
eco- and home-friendly elements

as FSC-certified Plyboo bamboo
doors, soft-close hinges, 3-form resin
sliding panels and recycled aluminum
fixtures. For FREE information, visit
http://pb.hotims.com/23726-288
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Paneled
Personalization

Chosen for its versatility, ACP’s new
line of decorative wall panels are
available in 4-foot by 8-foot sheets
and can be used for wainscot, interior
wall panels and even diamond plate
for the garage. The panels are an
extension of the company’s Facade
line of ceiling and backsplash panels.
They are available in 19 unique fin-
ishes and seven embossed designs.
For FREE information, visit http://
pb.hotims.com/23726-289

Keeping
It Cool

The industry’s first 72-inch counter-
depth French door refrigerator is
huge, yet it fits in standard cutouts
to create a more integrated look and
provide more storage space. We
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Interiors

wouldn’t put it in a studio apartment,
but elsewhere it won’t hog all the
good real-estate! The French door
style features the first single-hand
interior water dispenser by Kitch-
enAid. For FREE information, visit
http://pb.hotims.com/23726-290

I Catch You on
the Flip Side

The Wisconsin faucet masters have
done it again: Kohler’s new Flipside
crams four independent streams into
one head. Instead of using filters to
adjust the water flow, the Flipside
runs the water through a different
opening every time the user rotates
the head 90 degrees. For FREE
information, visit http://pb.hotims.
com/23726-291

Flush Happy

The Wicker Park Collection from
Gerber includes high-efficiency toilets
that use only 1.28 gallons of water
per flush versus the industry standard
of 1.6. These save the average family
a minimum of 20 percent on their an-
nual water use. Another selling point?
The Wicker Park bathroom faucets
are certified by the EPA's WaterSense
program. For FREE information,
visit http://pb.hotims.com/23726-
292

Induce
Induction

The latest in kitchen technology starts
with induction cooking. Fagor’s new
induction cooktops are equipped with
sleek touch controls and are easy

to operate. Twelve cooking settings
and three quick launch commands
allow you to select a low, medium or
high temperature with a simple touch.

Power varies from 50 watts to 3,600
watts for premium cooking perfor-
mance. For FREE information, visit
http://pb.hotims.com/23726-293

Versatility
Wins

Offering numerous mix-and-match
options, Sonia’s Versatile Collection
of modular furniture collection can

be created by pairing a frame with a
console and countertop. The Versatile
Collection’s console box unit features
multi-layer, 100 percent water-resis-
tant, marine-grade wood. Homeown-
ers can choose glass panels featuring
several color options or a graphic
motif. For FREE information, visit
http://pb.hotims.com/23726-294
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Serious Green

Debuted at the 2009 International
Builders’ Show, Serious Materials’
EcoRock green drywall uses 80
percent less energy in its production
than most other drywall. EcoRock
also uses 85 percent post-industrial
recycled content and is fully recy-
clable. According to the company;,
using EcoRock instead of gypsum
drywall would eliminate up to 20
billion pounds of CO, emissions per
year in North America. For FREE
information, visit http://pb.hotims.
com/23726-295

Tropical Floors

Amtico recently introduced the
Tropical Woods line, a resilient floor-
ing collection that provides the look
of exotic woods that are endangered
without affecting the rainforest. The
collection’s binders and finishes

are low-VOC, third-party-certified

C

Interiors

and include a 100 percent recycled
backing. The Tigerwood is shown.
For FREE information, visit http://
pb.hotims.com/23726-296

®\\ater
Dancing

It’s a heck of a thing to have your
faucets dance for you, and you'll get
it with Toto’s GyroSteam. The system
brings a water flow through nozzles
on two different axes that tilt and
rotate, resulting in greater and more
consistent water distribution.

For FREE information, visit http://
pb.hotims.com/23726-297

@ Concealed
and Revealed

Homeowners want smaller footprints,
S0 you're going to have to squeeze
some square footage wherever you
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can. Studio Becker has a solution:

its Concealed Elevation System. The
motorized storage component allows
small appliances and miscellanies to
rise or fall from under a countertop to
conceal or reveal the full kitchen.

For FREE information, visit http://
pb.hotims.com/23726-298

@ ight the Way

Constructed of maintenance-free,
premium-grade stainless steel,
Lasertron’s lluminated Stainless Steel
Cabinets emit a soft glow to keep toi-
letries illuminated at all hours, so your
homeowners won'’t stub any toes

in the bathroom. The custom-size
cabinet is inserted into the interior of
the wall and features a brush finish
on all exposed surfaces. For FREE
information, visit http://pb.hotims.
com/23726-299

B Flevate Me

The Volant ushers in a new era of
comfort and safety in the field of
home elevation. It is ThyssenKrupp
Access’ first home elevator that uses
gearless motor technology, affording
the user a quiet, smooth and stable
ride and safe, environmentally friendly
amenities. It’s not hard to install,
either. For FREE information, visit
http://pb.hotims.com/23726-300

Breaking the
Mold

Century Architectural Specialties
recently added 35 new crown and
cornice molding additions to its ver-
satile line. Each of the new patterns is
available in a 14-foot length. Use the
new styles to add some spice to an
otherwise dishwater dull room.

For FREE information, visit http://
pb.hotims.com/23726-301
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Interiors

lYou Put
the Lime In
the Coconut

Take your interiors on a long-over-
due vacation with Kirei Coco Tiles.
Made from reclaimed coconut shells,
low-VOC resins and sustainably
harvested wood backer, Kirei's eco-
friendly design materials can be used
as decorative tiles or horizontal and
vertical panels. The line sports mul-
tiple patterns and color combinations
and is highly textured. For FREE
information, visit http://pb.hotims.
com/23726-302

Calibrated
Hardwoods

Simple. Contemporary. Cool.
Armstrong’s Calibra Cabinets feature
a contemporary slab door style in
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solid Plantation Hardwood. This sleek
door gives builders, remodelers and
designers a completely new design
option. Unique edges on all four sides
of the doors and drawers combined
with full overlay cabinetry styling
make the simple doors elegant. Five
finishes are available. For FREE
information, visit http://pb.hotims.
com/23726-303

Concerts
In or Out

Cool off and kick back underneath
Hunter’s new Concert Breeze fans.
Enjoy your tunes as well — the fans
feature a proprietary 2.4 GHz wireless
system to deliver music directly to
you. The wireless system is compat-
ible with most audio sources, includ-
ing mp3 players, televisions, stereos
and satellite radios. For FREE in-
formation, visit http://pb.hotims.
com/23726-304

Styling
and Profiling

Introducing the industry’s first
single/double oven that can cook
two dishes at two temperatures at
the same time — you don’t see that
every day! The GE Profile 30-inch wall
oven makes juggling multiple dishes
a breeze. The 30-inch oven has a
total capacity of 5 cubic feet, making
this wall oven the largest of its kind.
GE-invented Advantium and Trivec-
tion speed-cook technology ensures
your homeowners won't dry out the
roast. For FREE information, visit
http://pb.hotims.com/23726-305

Real Estate

Sometimes minimalism just isn’t the
answer. Wellborn’s custom Estate
Custom features finished interiors
and high-end hardware. The all-wood
collection is available in a wide range

of door styles, including inset doors.
The inset style is available with a non-
beaded or beaded inset — it’s up to
your homeowners to decide. Hinges
can either be visible or concealed.
For FREE information, visit http://
pb.hotims.com/23726-306

Do You
Feel a Draft?

Check out this technological advance
from Jenn-Air. The company’s exclu-
sive duct-free downdraft cooktop of-
fers the industry’s quietest ventilation.
This latest innovation allows high-rise
dwellers and others who are unable
to run ductwork or vent smoke out-
side to take advantage of downdraft
ventilation technology. For FREE
information, visit http://pb.hotims.
com/23726-307
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Dapper
Dacor

Made with a spacious
interior, Dacor’s new Energy-
Star-qualified Epicure and
Integrated Freestanding
French Door Cabinet-Depth
Refrigerators brilliantly merge
accessibility and functionality.
The ’fridges provide an effi-
cient food storage option that
consumes less energy than
a 60-watt light bulb — not

a bad selling point if you

ask us. For FREE informa-
tion, visit http://pb.hotims.
com/23726-308

Sound
Off

ComfortGuard features two
specially engineered gypsum

Interiors

panels — each including a
mold- and moisture-resistant
core and facers — lami-
nated using a viscoelastic
polymer. The pliable adhesive
between its two rigid

panels effectively interrupts
the transmission of noise
vibrations through partition
assemblies. Temple-Inland’s
ComfortGuard produces an
STC value of 47 compared
with 30 for standard gypsum
board. For FREE informa-
tion, visit http://pb.hotims.
com/23726-309

Scratch
Free

Go ahead, try and scratch

it — you won't get far!
Wilsonart’s Aeon option is

a high-pressure decorative
laminate comprising layers of
resin-treated papers, which
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are processed under high
heat and smooshed together
to create a strong, flexible
decorative surface. Aeon En-
hanced Performance is stan-
dard now on all Wilsonart HD
and most Wilsonart Premium
designs. For FREE informa-
tion, visit http://pb.hotims.
com/23726-310

Who's
Nexxt?

This quiet and ultra-efficient
washer/dryer will make the
competition seem that much
noisier. The Nexxt

Laundry system by Bosch is
now made with the compa-
ny’s exclusive AquaStop leak
protection feature, so you
can install these bad boys on
the top floor. For homeown-
ers who want a splash of
color in their laundry room,

select pairs are available in
either a designer blue/white
or a red/white dual-tone
finish. For FREE informa-
tion, visit http://pb.hotims.
com/23726-311

So Stellar

There are an impres-

sive 60 configurations in
Dornbracht’s Supernova
line. Designed with unique
style and options, the line
includes a waterfall tub filler
and striking wall-mounted
faucets with cubed handles.
The deck-mounted version
sports lever handles crafted
with precise intersecting
angles. A Champagne finish
is also offered. Cheers to
that. For FREE informa-
tion, visit http://pb.hotims.
com/23726-312

Cleaner
and Clearer

Give your homeowners
some peace of mind with
Everpure’s ViruPure. The
single-canister system has a
generous 500-gallon capac-
ity of filtration, which will
typically last a family of four
more than a year. The cut-
ting-edge product removes
more than 99 percent of
viruses, bacteria and cysts
down to a first-ever .019
microns. For FREE informa-
tion, visit http://pb.hotims.
com/23726-313
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new products

And to think, we thought making technology
easy to use was rewarding enough.

Moen® is pleased that ioDIGITAL" was named among the 100 Best New Products
for 2009 by Professional Builder and Professional Remodeler. Judge for yourself.

Try our virtual demo at: moen.com/iodigital

) MOEN

Buy it for looks. Buy it for life®

For FREE info go to http://pb.hotims.com/23726-24 © Moen e



He’s not just wiring the
downstairs bedroom.

It’s their little boy’s room.

*du| ‘uonewoiny g Ab1aug suswials 60026

In

Two-pole
version now
available.

Combination Type AFCI

Like a family, every room in a house is connected. Your contractors wire each room with the same attention

to detail. So why should they protect some circuits more than others? Siemens Combination Type Arc Fault
Circuit Interrupters (CAFCI) provide the same great protection for every room in the house. Or more importantly
everyone in the house, no matter what room they’re in. Siemens Whole House Safety includes AFCI, GFCI, Surge
Protection and Load Centers. CAFCls are available as 1- and 2-pole devices, now also enabling the use of multi-wire
branch circuits. Please call the number below to receive your free Whole House Safety Kit and 2-pole literature.

1-800-964-4114 « ref. code AFCIPB ¢ www.sea.siemens.com/afci

Answers for infrastructure. SIEMENS

For FREE info go to http://pb.hotims.com/23726-25




Mechanical & Electrical

Insulated
Delivery

Flexible, durable, corrosion-resis-
tant—you’ll get that all with Uponor’s
Pre-Insulated AquaPex tubing for
residential and commercial plumbing
applications. The product features
all the benefits of Uponor’s AquaPex
with a layer of ¥2-inch Pex-foam in-
sulation surrounding the tubing to in-
sulate potable-water lines. For FREE
information, visit http://pb.hotims.
com/23726-314

B Edging out
the Competition

Check out the first pellet fireplace
ever to hit the market. Quadra-Fire’s
Edge 60 is specifically designed for
supplemental home heating. This little
doozy can crank out 60,000 BTUs

of heat per hour—that’s enough to
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warm 2,500 square feet of living
space. It can hold 120 pounds

of pellets for up to seven days of
continuous operation. For FREE
information, visit http://pb.hotims.
com/23726-315

Peel Back
and Enjoy

Simplicity is key to Protecto Wrap’s
Peel & Heat Complete system. The
kit includes pre-wired heating panels
to easily connect electrically to a
wall-mounted thermostat. The pro-
tective anti-fracture membrane and
heat panels are installed in an easy
peel-and-stick method. For FREE
information, visit http://pb.hotims.
com/23726-316

B Heating Up

Z-Wave-compatible devices are
great. Getting them all to talk and

play nice, however, is another thing.
The Wayne-Dalton thermostat is the
only thermostat today that is fully
compatible with every Z-Wave remote
in the marketplace, including more
than 90 percent of existing HVAC
units found in homes today. For
FREE information, visit http://
pb.hotims.com/23726-317

Calling for
Backup

Redesigned from the inside out and
re-engineered to meet the power
needs of any home, the five new
models of liquid-cooled automatic
standby power generators by Gen-
erac offers protection and security
during weather-related blackouts or
brownouts. These liquid-cooled mod-
els have outputs ranging from 22 to
60 kilowatts. For FREE information,
visit http://pb.hotims.com/23726-
318

H A Spark
of Genius

Siemens expanded its full residential
line of Combination Type Arc Fault
Circuit Interrupters (CAFCIs) to
include a 2-pole Combination Type
AFCI. The new 2-pole device enables
contractors to use multi-wire branch
circuits. For FREE information, visit
http://pb.hotims.com/23726-319

Easy Solar

Do you have an interest in solar roof-
ing and hot water systems? Rheem
makes it easy with the SolPak. Every
system arrives equipped with all the
components needed to complete the
installation, including a heat exchang-
er tank, collector panels, a controller
and multi-speed pump. For FREE
information, visit http://pb.hotims.
com/23726-320
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Mechanica

A/V Geeks
Rejoice

OWLInk’s transparent DLI Fiber
optic cable for HD installation for
digital home networking represents
a great technological improvement
for the industry. The cables eliminate
unsightly coax cables and cords, so
you can place A/V equipment in the
most convenient locations without
opening walls, ceilings or floors to run

cable. For FREE information, visit
http://pb.hotims.com/23726-321

I Going Pro

It’s not every day you find a compact
tankless water heater suitable for
both heavy residential and light
commercial applications. Takagi’s
T-K3-Pro, which features a thermal
rating of 84 percent for liquid propane
and 82 percent for natural gas, starts
heating water at '/, a gallon per

minute but can generate an unlimited
supply of hot water at a maximum
flow rate of 7 GPMs. Up to four of
these units can be used together
without a system controller.

For FREE information, visit http://
pb.hotims.com/23726-322

Graywater
Greatness

Forget those bulky predecessors.
The Saniswift is a gray water pump
that is ideally suitable to use where
additional fixtures are most wanted.
Made by Saniflo, the unit pumps the
effluent upward to 14 feet or 140 feet
horizontally (with gravity fall). Once
the water is discharged and the water
level in the container goes down, the
pressure switch deactivates the unit
until water enters the unit again.

For FREE information, visit http://
pb.hotims.com/23726-323
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Fully Loaded

New code requirements are leading
to more Arc Fault Circuit Breaker in-
stallations than ever before. Get in the
game with Eaton’s Plug-On Neutral
Loadcenter and Circuit Breaker. It
enables a fast, efficient installation by
eliminating the neutral pigtail. Simply
connect the load wires and plug the
breaker onto the neutral bar.

For FREE information, visit http://
pb.hotims.com/23726-324

Raising
the Bar

The Smart Rais 60 insert fireplace
can sure cook. It's made to fit almost
any open fireplace and has a flat,
streamlined look. The Rais 60 insert is
equipped with the unique air-cooled
hollow handle, and for energy-efficient
homes or compact living spaces, the
air-supply system is available as an

Electrica

option. Typical heat output will range
from 10,000 to 27,000 BTUs per
hour. For FREE information, visit
http://pb.hotims.com/23726-325

Don’t Pass
This Up

These Occupancy and Vacancy
Sensors from Pass and Seymour
feature fixed time delays, eliminating
the need for the homeowner to make
adjustments. For those who desire
more flexibility, there’s a model with
an adjustable time delay and ambient
light sensing. All models have 180-
degree, 600-square-foot coverage.
An LED locator light provides vis-
ibility in darkened rooms. For FREE
information, visit http://pb.hotims.
com/23726-326
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Paints, Caulks &

C

Keep It
Down in
There

Green Glue is a viscoelastic
compound used between
layers of standard drywall to
ensure best-in-class sound-
proofing at the lowest cost,
so it won’t matter to your
homeowners if a jam band
lives across the street. Green
Glue dramatically improves
sound isolation and signifi-
cantly lessens impact noise
and structure-borne sound
transmission. It has extremely
low VOC levels, is non toxic
and cleans up with soap and
water. For FREE informa-
tion, visit http://pb.hotims.
com/23726-327

E /ero
Means Zero

Remember: just because

the paint has zero VOCs
doesn’t mean the colorant

is as eco-friendly. Benjamin
Moore’s Natura is a high-
performance, zero-VOC
paint that is virtually odorless,
washable, durable and resis-
tant to fading. The company
leveraged its new waterborne
technology of the Aura line

to create the paint. It’s avail-
able in flat, semi-gloss and
primer. For FREE informa-
tion, visit http://pb.hotims.
com/23726-328
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STUCCO
LEVEL
COAT

Use To:

Level Surface
for Finish Coat

Embed Mesh _
for Crack Resistance

NET WEIGHT: 50 LBS | 22.68 Ko

On the
Level

Stucco Level Coat is used
to embed mesh into the
level coat to reduce crack-
ing. Stucco Level Coat can
be used as a level coat to
smooth rough cement walls
and enhance finish coverage.
It's compatible with Parex,
LaHabra, El Rey, Teifs and
Surewall stucco assemblies.
For FREE information,
visit http://pb.hotims.
com/23726-329

Sealants

B \Nell-
Coated

Anvil drops the hammer with
the 1750 High Performance
Water Borne Grip-Tite
Bonding Primer. The formula
penetrates into concrete

and forms a surface that
improves the adhesion,
workability and durability of
the topcoat. The new primer
can be used on interior or
exterior, painted or unpainted
concrete, masonry, stucco,
CMU block and porous brick
surfaces, whether vertical

or horizontal. For FREE
information, visit http://
pb.hotims.com/23726-330

Set It and
Forget It

Setting large-format tile and
stone has never been easier,
thanks to Mapeil’s latest
mortar. Highly deformable
Ultraflex LFT is designed with
outstanding non-sag and
non-slump properties, result-
ing in an ideal mortar solution
for medium-bed and thin-set
installations involving interior
and exterior walls, floors and
countertops. Its dust-free
technology reduces 90 per-
cent of airborne nasties, and
the product can contribute
points to LEED-certified
projects. For FREE informa-
tion, visit http://pb.hotims.
com/23726-331
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Paints,

Signed
and Sealed

You don’t need to deal with
dispensing guns, hoses, and
connections that can fail.
Todol’s Duo-Fill 400 Two-Part
Urethane Foam Sealant
adheres well to most con-
struction materials and offers
multiple starts and closures.
It provides a chemical cure in
one minute that is unaffected
by weather. It ships in a

13 ounce, two-part can-
inside-a-can and the formula
dynamically expands to

3.5 gallons of foam sealant.
For FREE information,

visit http://pb.hotims.
com/23726-332

Super-
Duper Paint

Now you can paint those
darker colors on your vinyl
siding without worrying about
the stuff warping or buckling
thanks to Sherwin-Williams’
new SuperPaint. The secret
is the company’s Advanced
Resin Technology to ensure
durability and easy applica-
tion. You'll find it available in
a complete range of finishes
including flat, satin, gloss
and high-gloss. For FREE
information, visit http://
pb.hotims.com/23726-333
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SUPERIOR APPLICATION &
ONE-COAT HIDE

INTERIOR AcRyLIC LATEX
25 YEAR WARRANTY

Formula
3.0

Need a good all-purpose
caulk line that dries fast?
Check out DAP’s new 3.0
line. The line includes five
different sealants ideal for
preventing air leaks, filling
cracks and shoring up
asphalt and roofs. The family
of sealants has one of the
lowest VOC contents on the
market today and virtually no
odor. For FREE informa-
tion, visit http://pb.hotims.
com/23726-334

Sealants
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J"E'"’*Do g Performance zero VOC Uiy a“"w
2800 - prvADOR -5 iy
%'“Wmma rendimiento.

alto

con base de agua
O US, Gallon (128 F1.02)
Tintabl/ Paratnter

i Primed for
Painting

Zero VOCs and little odor are
traits of Kilz's new interior/
exterior, water-based Clean
Start primer. You won't have
to worry about indoor air
quality concerns with this
stuff. You can use the Clean
Start as a sealer and stain-
blocker as well. It's perfect
for drywall, plaster, paneling,
masonry, brick, painted
metal and properly prepared
glossy surfaces. For FREE
information, visit http://
pb.hotims.com/23726-335
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Quik and
Green

What do you get if you use a
blended concrete mix con-
taining 50 percent recycled
materials and divert landfill
waste? Quikrete’s Green
Concrete mix. In addition to
the eco-friendly formula, the
material, per bag, achieves
a compressive strength of
3,500 psi in 28 days and
meets the performance
requirements of ASTM C
387. For FREE informa-
tion, visit http://pb.hotims.
com/23726-336
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Structural, Insulation & Housewrap

| evel-Headed

Does the ability to achieve 200
percent or greater increase in
allowable lateral resistance over tra-
ditional site-built garage fronts seem
important to you? It should! iLevel
by Weyerhaeuser’s Garage Portal
System incorporates the iLevel Shear
Brace, TimberStrand LSL beam and
a proprietary portal connection to
achieve a 10 to 20 percent increase
in allowable lateral resistance over
two stand-alone braces. For FREE
information, visit http://pb.hotims.
com/23726-337
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B A Sound Plan

Sound abatement is a hot topic, and
Laticrete has just what you need. The
170 Sound & Crack Isolation Mat is a
high performance, "/e-inch thick un-
derlayment membrane that provides
exceptional sound reduction while
simultaneously providing anti-fracture
protection for tile or stone installa-
tions. Use it with the company’s full
line of installation materials.

For FREE information, visit http://
pb.hotims.com/23726-338

Strong and
Flexible

[t made a splash with the Aussies,
and now it’s here for us. The LiteSteel
Beam by LiteSteel Technologies
America is a patented, cold-formed,
lightweight steel structural beam that
combines the strength of steel with
the workability of wood. The LSB has
a unique profile with a flat, thin web
and two fully welded hollow flanges
for maximum structural performance
in terms of load capacity, bending
moment and deflection from the
amount of steel employed. For FREE
information, visit http://pb.hotims.
com/23726-339

B All Wrapped
Up

There’s a better solution out there for
your Housewrap needs. Benjamin
Obdyke’s Hydrofilament Drain-

able Housewrap creates a path for
moisture trapped behind the cladding
to flow freely thanks to a 1-mm gap
created by the wrap’s flaments. The
wrap ensures that the wall behind the
exterior cladding will drain faster and
more efficiently, leading to a better
building envelope and a wall system
that improves the sustainability of the
home. For FREE information, visit
http://pb.hotims.com/23726-340
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The)“'ll Makg gyeen
Work Fo {YQU. -

It's time to start loving your walls again. With the right insulation, they can do so
much for you. When you use ICYNENE LD-R-50™, the next evolution of Icynene’s
spray foam insulation, you can reduce energy costs by up to 50%. That’s

because ICYNENE LD-R-50™ minimizes drafts with a superior air seal. 100

It also reduces airborne irritants like noise and allergens, letting your walls BF?T
deliver greater returns. The best part — ICYNENE LD-R-50™ does it all with a
renewable-based formulation that is responsibly derived from castor plants.

To learn how ICYNENE LD-R-50™ can help grow your business, please visit "
] -
Icynene.com/insulateright, or contact your local Icynene Licensed Dealer.

For FREE info go to http://pb.hotims.com/23726-26

Renewable
Resource




Structural, Insulation & Housewrap

Seal Up
LEED Points

You've heard of its spray foam, and
here’s the next generation: Icynene’s
LD-R-50 is a renewable-based foam
insulation and air barrier that is made
using castor oil and offers numerous
environmental benefits. A big plus is
that castor oil has been used in place
of a portion of the petroleum-based
polyol, so three cheers for green at-
tributes! For FREE information, visit
http://pb.hotims.com/23726-341

www.HousingZone.com/PB

Caught in the
Moment

You can't put a price on strength.
Stronger than site-built or factory-
built shearwalls, Simpson Strong-
Tie’s Moment Frames allow larger
openings and smaller wall sections
while offering the high load values
that structural designers and build-
ers need. This should help your
guys in the field because moment
frames always have been time- and
labor-intensive to install. For FREE
information, visit http://pb.hotims.
com/23726-342

S Strong Frame

A Cool Attic is
a Happy One

An HVAC system won't have to work
hard if you use Louisiana-Pacific’s
TechShield. The aluminum radiant
barrier panel uses the company’s
patented incising to deflect heat.
TechShield panels install just like
normal sheathing and sport a 20-
year limited warranty. For FREE
information, visit http://pb.hotims.
com/23726-343

Hold Me Tight

BASF has a new contender on the
market with the Enertite open-cell
spray foam. The water-blown foam
flows easily in difficult-to-reach areas
to create a seamless seal. In addition
to its insulating properties, the foam
acts as a noise reducer. According to
BASF, the foam will maintain its form
and high-performance characteristics
over time without sagging or deterio-
rating. For FREE information, visit
http://pb.hotims.com/23726-344
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JOBSITE ELECTRONICS WITH MAXIMUM
DURABILITY AND RUN TIME

PERFORMANCE, DURABILI

AUTO POWER OF

AT

ECTRONIC TOOLS
sional drop, TEK4A™ tools are built 1o endure

Each tool is designed for ultimate performance and ease of vse,

" 1the ‘/ougv
8,000 AA Alkaline baftteries — the equivalent of you throwing $8,800 into your \ocol \andi\.

hest jobsites. E
and just one baftery powers them all. A single TEKA™ battery out\asts up o
Making it both economically and environmentally friend\y.

Get a FREE TEK4™ TOOL
Find out how at

reetek4tool.com/probhuild

More saving. More doing.”
www.homedepot.com

RYOBI is a registered trademark of Ryobi Limited, used under license. Blackberry not included or part of the Ryobi TEK4 product line. Blackberry
is the property of Research In Motion. Ryobi TEK4 products are not designed, manufactured, sponsored, or endorsed, by Research In Motion.

For FREE info go to http://pb.hotims.com/23726-27




It Sparkles

The Lenox Diamond hole uses a
unique brazed diamond edge that re-
duces the grab that can occur when
cutting hard materials. The saws re-
quire less cutting pressure, therefore
reducing premature wear to the saw’s
edge. For FREE information, visit
http://pb.hotims.com/23726-345

B Track It Down

No one needs to tell this crowd that
construction materials and vehicle
theft are big problems. Intergris offers
a solution with its Kuva system. Kuva
enables companies to track and
protect expensive assets, including
heavy equipment, vehicles, loads and
cargo shipments using GPS/GSM
system technology. For FREE
information, visit http://pb.hotims.
com/23726-346

www.HousingZone.com/PB

Tools

Your Safety
Net

Made for controlled descent, self-
rescue, emergency evacuation and
assisted rescue, Capital Safety’s Roll-
gliss Rescue Ladder is there when
you need it most. The ladder can be
anchored to a structure and dropped
down to the victim’s level so that he
or she can easily climb up or down to
safety. For FREE information, visit
http://pb.hotims.com/23726-347

B Powered Up

The new PowerCrew from Knaack
has four GFCI protected electrical
outlets providing 15 amps of power
for operating tools or charging batter-
ies. The power source comes from a
standard three-prong straight blade
extension cord, which plugs into

the outside of the box. Other safety
features include an internal relay that

Sottware

provides open neutral protection,
ared LED that indicates power is
on and a 15 amp fuse for current
overload protection. For FREE
information, visit http://pb.hotims.
com/23726-348

Halil to the
Chief

The new Chief Architect Interiors
Software is chock full of features. The
Cabinets Catalog lists manufacturer
and generic cabinets. The 2- and 3-D
automated building and design tools
can give you photorealistic renderings
and allow you to create construction
drawings per NKBA standards. For
FREE information, visit http://
pb.hotims.com/23726-349

Done Fast

Duo Fast has a new nailer with some
top-notch technology in the DF350S

20 degree Round Head Framing
Nailer. The unique top load magazine
makes it easy and fast to load strips
of nails. The magazine takes up to 60
nails at a time, or two strips of paper
tape nails from 2 inches to 3'/2 inches
long in smooth, ring or screw shank
with various diameters. For FREE
information, visit http://pb.hotims.
com/23726-350

Power to the
People

You can’t beat the power or run times
of the latest 18-volt lines. Porter-
Cable’s new LX (PC18BLX) and EX
(PC18BLEX) 18-volt, lithium-ion bat-
tery line features extended run-time
s0 you can build a cordless system
tailored to your needs. The batteries
can be used interchangeably with any
of the company’s related tools.

For FREE information, visit http://
pb.hotims.com/23726-351
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L evel the Field

C.H. Hanson’s Precision Ball Level
has a 360-degree rotating aviation
ball compass that allows users to
easily read if a surface is level or
plumb. You can even level in two
directions at the same time. Laying
the level on its side shows if surfaces
are level on both planes. For FREE
information, visit http://pb.hotims.
com/23726-352

l Small Wonder

The 4-volt lithium-ion battery provides
a number of features such a long run
time and long-shelf life so your bat-
teries will always be ready for action.
The 4-volt lithium-ion battery powers
the Ryobi Tek4 family of profes-
sional electronic tools and Ryobi 4V
power tools — there’s a ton of them
(motion-sensing alarm shown here)
and we’ve tried them all out. Trust
us, they’re pretty sweet. For FREE

DISARM

information, visit http://pb.hotims.
com/23726-353

18-\olt
Domination

DeWalt's XRP line was chosen for
its technological innovations. The
tools have been completely rede-
signed with patented three-speed
transmission and new high-power,
high-efficiency frameless motors for
greatly improved speeds and longer
run times. The new self-tightening
chuck is a nice touch, too. For FREE
information, visit http://pb.hotims.
com/23726-354

Don’t Forget
to Salute

Branching out into home inspec-
tions? You'll need one of these.
General’s Moisture Meters provide

Professional Builder / September 2009

Tools & Software

220012009 Bugsr1440,LLC

an efficient method for detecting
hidden leaks and excess moisture.
The highly sensitive contact probes
sniff out moisture in wood, concrete,
plaster carpet and grain. Easy-to-use
LED or LCD displays indicate both
relative and percentage moisture
readings. It's good for checking the
moisture content of your lumber, too.
For FREE information, visit http://
pb.hotims.com/23726-355

It Hacks All

Introducing the new Hackzall from
Milwaukee. The M12 features a 12-
volt lithium-ion battery with enough
juice to cut more than 80 pieces of
1¥%2-inch PVC on a single charge. The
2420-22 delivers a ¥2-inch stroke
3,000 times per minute for a smooth
yet aggressive cut and utilizes a key-
less Quik-Lok blade clamp to ensure
quick and easy blade changes.

For FREE information, visit http://
pb.hotims.com/23726-356

8., .20

Tight Squeeze

Bosch'’s ultra-compact, cordless
PS30 features higher torque, higher
speeds, a two-speed drivetrain and a
standard three-jawed chuck design.
The result is a tremendously robust
and versatile tool in a surprisingly
compact and lightweight package.
For FREE information, visit http://
pb.hotims.com/23726-357

New Alliance

HomeFront and Builder 1440 created
the HomeFront Complete alliance

for home builders that use Sage
Timberline Office or Sage Master
Builder. The new suite manages the
entire home building process. Think
front- and back-office capabilities on
performance-enhancing drugs! For
FREE information, visit http://
pb.hotims.com/23726-345

www.HousingZone.com/PB



ADVERTISEMENT

PRODUCT SHOWCASE

"WORTHINGTON"

YOUR ONLY SOURCE FOR FINE ARCHITECTURAL DETAILS

Columns, Balustrades and many other Architectural Products

1-800-872-1608 * www.WorthingtonMillwork.com e Jacksonville, FL 32256

For FREE info go to http://pb.hotims.com/23726-138

NobleSeal CIS NobleSeal SIS NobleSeal TS &
Chloraloy®

Contribute To LEED points

Finlandia Saunas - NobleSeal

Improve Air Quadlity...
are a Cut Above The Rest... « No VOC’s

...with the highest quality materials and old country * Stop moisture & vapor
craftsmanship. In fact, we still use 1" x 4" wall and * Help prevent mold
ceiling boards, while our competitors use only
1/2" x 4". That's why more architects and builders Add to Sustainability...
come back to Finlandia Sauna again...and again...for * Guaranteed to last for
easy and trouble free installation of any standard or the life of the original
custom size, as well as best finished product. tile installation N
* Protect tile from failures Noble

800-354-3342 800.878.5788 | www.noblecompany.com

ww_w'fl n Ia n d I'a sa l'_' n a - com Noble Company also produces ready-fo-file shower products. Visit our website for additional information.
Nationally recognized since 1964!

For FREE info go to http://pb.hotims.com/23726-139 For FREE info go to http://pb.hotims.com/23726-140

Simpl

www.HousingZone.com/PB September 2009 / Professional Builder




ADVERTISEMENT

PRODUCT SHOWCASE

RSIC-1® SUSTAINABLE
CONSTRUCTION SYSTEMS

BUILD:
FASTER
CLEANER
SMARTER
SAVE MONEY
GO GREEN
EXCEED CODE

RSIC-1°" WITHOUT LIGHT
WEIGHT CONCRETE

CARPET
TILE

VINYL
HARDWOOD

STC 571IC 78
STC 57 IIC 56
STC 57 11C 52
STC 57 11C 52

RSIC-1"WITH LIGHT
WEIGHT CONCRETE

CARPET STCS5511C 78
TILE STC 55 1IC 54
VINYL STC 55 TIC 54

STC S51IC 54

MADE IN USA
WITH RECYCLED
MATERIALS
The Proof Is In The Testing, Don’t Be Fooled.

©2009 PAC International, Inc. All Rights Reserved.
(866) 774-2100 * Fax (866) 649-2710 = www.pac-intl.com|

For FREE info go to http://pb.hotims.com/23726-141

I F ®
Jamsill Guard ]
* Reduce Call-Backs! o e e 555
* Simple, Effective, Adjustable!
* Time Tested for over 25 Years!

* All types of Doors & Windows!
* Over 2,000,000 Sold!

MADE IN THE

i

Ll

1-800-JAMSIL
(526-7455)

For More Information or to locate a Stocking Dealer

jamsill.com

For FREE info go to http://pb.hotims.com/23726-142

Cabinet & Millwork Shops ¢ Contractors ¢ Remodelers
Design/Build Firms » Project Managers

Commercial & Residential Casework

The quality you demand.
The service you deserve.

e Easily assembled,
frameless cabinet boxes
Storage & Closet Systems
Custom-sized casework
Drawer boxes

Adjustable shelves

Full overlay slab-style fronts
Superb customer service
Increased profitability
Higher productivity

Better cost control
Consistent quality

For more information or to
download a FREE digital catalog,
please visit our website.

CabParts, Inc.

Your Case Work Made Easy *

Dowel
Joinery

Confirmat
Joinery

www.cabparts.com

970-241-7682

For FREE info go to http://pb.hotims.com/23726-143
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Stimulus
Package?

www.HousingZone.com/PB

Builder’'s MarketPlace

1.800.872.1608

WORTHINGTON

Your Only Source For Fine Architectural Details

itectural ‘C_olumr;s“
SCallforia FREE Cataloy

Photograper: Nt Rashli

www.WorthingtonMillwork.com

Jacksonville, FL

Argildéco
The Natural

Decorative
Wall Coating

DEFI

DEFI Products, LLC

For FREE info go to http://pb.ims.ca/23726-215

FREE CONSTRUCTION CONTRACTS!

Don’t risk fines! Download free contracts legal for your state at:
www.construction-contract.net

No one contract is legal for all 50 states. Each state has its own =
legal requirements. Ignore these and face fines and even jgil time.-
“In this day and age | was concerned about my i\ S
contracts being legal and correct. Then | got your \ \
program, and | feel confident in my contracts, finally. 4

The versatility, ease-of-use and ability to write a

perfect contract for specific jobs is great.”

For FREE info go to http://pb.ims.ca/23726-216
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ADVERTISEMENT

PRODUCT SHOWCASE

WRouGHT IRON COMPONENTS BY QOUTWATER

Soap Dishes |
LA v R e |
Shampoo Shelves

e 28 S K]

Toiletry Shelves

T T i

Shavmg Steps ’

el

A e P T

Railing, Gate and Grille Components for
Stair Railings, Balconies, Window Coverings, Fences, Gates and so much more

Free 1,000+ Pace MasTER CATALOG!

LowesT PRICES...WIDEST SELECTION... ALL FROM STOCK!

ARCHITECTURAL PRODUCTS BY QOUTWATER
Call 1-888-772-1400 (Catalog Requests)
1-800-835-4400 (Sales) * Fax 1-800-835-4403
www.outwater.com

888 New Jersey ¢ Arizona ¢ Canada
For FREE info go to http://pb.hotims.com/23726-125

Our Surface Protection
& Dust Control Solutions

SAVE YOU
TIME & VIONEY

e Give Us A Call
We Offer the
Best Values in
the Industry.

e Lowest Prices SCRATCH
& Satisfaction RA
PROTECTION
GUARANTEED. T Improve Air Quality...

* No VOC'’s
SHOWERS & WHIRLPOOLS .
* Stop moisture & vapor

-  WATER-BASED COATING * Help prevent mold
Protective RT3y
Producls “PROTECTIVE SKIN” Add to Sustainability...

O AT ETAT Tre: Guaranteed to last for
fa/‘faw Frotection Sobutions * EASY-TO-APPLY, EASY-TO-REMOVE the life of the original

tile installation N
. H ; Noble Company
cALL 1.800.789.6633 Protect file from failures (et "= Compon)
OR ORDER NOW AT
800.878.5788 |

Noble Company also produces rea

NobleSeal CIS NobleSeal SIS NobleSeal TS &

Chloraloy®

Contribute To LEED points

NobleSeal

www.noblecompany.com
www.protectiveproducts.com

dy-to-tile shower products. Visit our website for additional information.

For FREE info go to http://pb.hotims.com/23726-127 For FREE info go to http://pb.hotims.com/23726-128
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ADVERTISEMENT

PRODUCT SHOWCASE

Plastpro Manufactures 1* & Only Fire-Rated
& Water Proof Composite Entry System

Plastpro, Inc., a leading supplier of fiberglass
doors and composite home products in the United
States, announced that it is currently manu-
facturing a Fire-Rated Composite Entry System
Series — Fire Rated Fiberglass Door and Fire Rat-
ed PF Frame. Containing a fire retardant foam
core, the doors and door frames have a War-
nock-Hersey fire rating that guarantees their
ability to withstand high-temperature fires for
a minimum of 20 minutes. We are the 1st and
only fiberglass door manufacture that provides
not only fire rated but water proof entry system.
www.plastproinc.com

Ph: 1-800-779-0561

For FREE info go to http://pb.hotims.com/23726-129

Cabinet & Millwork Shops ¢ Contractors ® Remodelers
Design/Build Firms ¢ Project Managers

Commercial & Residential Casework

The quality you demand.
The service you deserve.

e Easily assembled,
frameless cabinet boxes
Storage & Closet Systems
Custom-sized casework
Drawer boxes

Adjustable shelves

Full overlay slab-style fronts
Superb customer service
Increased profitability
Higher productivity

Better cost control
Consistent quality

For more information or to
download a FREE digital catalog,
please visit our website.

CabParts, Inc.

Your Case Work Made Easy *

Confirmat
Joinery

www.cabparts.com
970-241-7682

Independently
certified to exceed
OSHA temporary
guardrail regulations,
Safety Boots anchor
to most surfaces
including concrete
and are fully
reusable.

Freestanding
design allows
guardrails to remain
in place throughout
construction, including
drywall installation.

1 « www.safetyboot.com

Build a freestanding OSHA compliant guardrail in
minutes using construction grade 2X4s and Safety

Boots.

For FREE info go to http://pb.hotims.com/23726-131

Staron® Adds New Colors to
Tempest Line

Samsung  Staron  has
added 10 new colors to
its popular Tempest line.
Tempest offers the func-
tional benefits of a solid
surface (non-porous, hy-
gienic, seamless appear-
ance) while providing the
depth and beauty that
rivals natural stone and
quartz.
www.staron.com

Ph: 800-795-7177

For FREE info go to http://pb.hotims.com/23726-132

www.ProBuilder.com
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COLUMNS, BALUSTRADES §&
& MOULDINGS

s
| ¢ Fiberglass Columns

¢ Poly/Marble Columns

¢ Synthetic Stone
Balustrades
& Columns

¢ Wood Columns

* Cast Stone
Balustrades & Details

For FREE info go to http://pb.hotims.com/23726-200

¢ Polyurethane
Balustrades,
Mouldings & Details

¢ GFRC Columns
& Cornices

¢ GRG Columns
& Details

o
v

Custom Quotations:

800-963-3060

elton..

lassics

Incorporated

NEW PRODUCTS

1.800.872.1608

WORTHINGTON

Your Only Source For Fine Architectural Details

Arch1tectural Column's

Dhotographor: Neil Rashba

www.WorthingtonMillwork.com

For FREE info go to http://pb.hotims.com/23726-201

Professional Builder / September 2009

Jacksonville, FL

Builder’'s MarketPlace

Factory D1rect
Wood Floorlng
//“ Same Day Shipping
Over 1M sf in Stock
|
Toll Free 1-888-552-966 3
Country Wood Flooring

For FREE info go to http://pb.hotims.com/23726-202

VECTOR ARTS

HITECTURAL RENDERIN_G‘,‘SER?y,ICE =

4 T
‘m A

'//ﬁ>\/”\ o
LCEEN L L

b, o
Mld market homes rendered for 1"

Phone: 616-364-6000
www.vectorarts.com

For FREE info go to http://pb.hotims.com/23726-203

MAINTENANCE-FREE

CUPOLAS & LOUVERS

Telephone: 1-800-635-6448
LDUI/:‘?S' www.NewConceptLouvers.com

For FREE info go to http://pb.hotims.com/23726-204

- Call foraFREE _Ca_tal Oy i .

www.ProBuilder.com




Builder’'s MarketPlace

Tl g\ [ 877-279-9993

L0/ E L

Call for a FAST, FREE QUOTE

250 Ferris Avenue, White Plains, NY 10603
Phone: (914) 946-4111 - Fax: (914) 946-3779
www.condonlumber.net e N

For FREE info go to http://pb.hotims.com/23726-205

Every day there is a reason fo visit.

COLUMNS
-POLYURETHANE
-FIBERGLASS
-POLYSTONE
-WOOD

BALUSTRADES

-POLYURETHANE
-FIBERGLASS
-POLYSTONE

.-

www.columnsandbalustrades.com

For FREE info go to http://pb.hotims.com/23726-206

Stimulus
Package?

Save Space ¢ Save Energy ¢ Reduce Fire Hazard

Finish the Laundry Right

R ryerb 3
)

=1 Y

= )
= ]
— =t
=1
,’ L

Safely Collect Flex Exhaust Hose
Neatly in the Wall Behind the Dryer

888-443-7937 www.Dryerbox.com

S
/-_Te'chn‘ologies Inc

For FREE info go to http://pb.hotims.com/23726-207
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Builder’'s MarketPlace

Fill, bond, and laminate 1 A 5y New... We nowicarry,
AZEK® Trimboards! o DiscounyWoodjEloors

wwwiDalion Carp’éf’f’mﬁu 2623
l *800-338-7811x2623

Dalton Paradise Carpet  POBox 2488 Dalton, Ga 30722

For FREE info go to http //pb. hotlms com/23726-210

TrimBonder
Bonding System

Fills nail holes, joints, and gaps
quickly and permanently

Bonds/laminates AZEK® Trimboards,
metal, wood, and CPVC

Easy to use, fits standard caulking gun

Devcon

Construction Products Group

1-800-933-8266

AZEK is a registered trademark of Vycom Corporation.
Devcon and TrimBonder are registered trademarks of lllinois Tool Works.
©2006 ITW Devcon. All rights reserved.

For the location of _
your nearest dealer visit:
www.trimbonder.com

For FREE info go to http://pb.hotims.com/23726-208

RetrOfit the PorCh for 3-season

enjoyment using pre-engineered porch modules.

Design and price online using Vixen Hill’s proprietary

auto-design system Order factory direct.
[ (AN ™

VixenHill.com / 800-423-2766

For FREE info go to http://pb.hotims.com/23726-209

o~ Stimulus
Package?
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Builder’s MarketPlace

_INT ATIONAL
// y & ‘:;% - -
@: O @

RSIC-1° SUSTAINABLE
CONSTRUCTION SYSTEMS
SAVE MONEY & GO GREEN

MADE IN USA
WITH RECYCLED MATERIALS

The Proof Is In The Testing, Don’t Be Fooled.

©2009 PAC International, Inc. All Rights Reserved.
(866) 774-2100 « Fax (866) 649-2710 * www.pac-intl.com

Vo

For FREE info go to http://pb.hotims.com/23726-211 Are you still cutting up sheets of

plywood/OSB? Lots of material,
lots of time. Assemble what you need.
NO WASTE, incredibly fast!

Quick Qurve Plate

ORDER DIRECT
FOR A LIMITED TIME AT:
866.443.FLEX(3539)

Every day there is a reason to visit.
oABy,
™~ Col¥

Tel 866.443.3539 Fax 405.996.5353

www.flexabilityconcepts.com
For FREE info go to http://pb.hotims.com/23726-212 -

A beautiful
add-on

to your
projects
and your
profits.

ProClosets offers more than

just closets. Think of it as your
own custom closet business.

We make it possible to offer your
clients a complete line of custom
storage options straight from
your laptop. Contact us today to
see how we can add beauty and
profitability to your existing jobs.

Stimulus
Package?

1 ProCIlosets

&'. The Professional’s Choice for Closets

877-BUY-A-PRO | PROCLOSETS.COM

For FREE info go to http://pb.hotims.com/23726-213
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ad index
For FREE information, go to http://profbuilder.hotims.com
Company Page# Circle# Phone Web Site
Andersen Windows 48 20 800/426-4261 http://pb.hotims.com/23726-20
AT&T 4 2 866/372-2806 http://pb.hotims.com/23726-2
*AZEK Trimboards S16 32 866/549-6900 http://pb.hotims.com/23726-33
Bank of America C-3 800/344-9403
*Biltmore For Your Home s7 31 828/225-6705 http://pb.hotims.com/23726-31
Deceuninck 14 8 877/563-4251 http://pb.hotims.com/23726-8
Delta Faucet Company 33 13 800/345-DELTA http://pb.hotims.com/23726-13
Ferguson 23 10 http://pb.hotims.com/23726-10
Ford Motor Company C-2,3 1 800/258-FORD http://pb.hotims.com/23726-1
GAF Materials 55 23 800/872-4218 http://pb.hotims.com/23726-23
General Electric/Appliances 12 7 800/626-2000 http://pb.hotims.com/23726-7
GMC Commercial Vehicles C-4 800/GMC-8782
lcynene 68 26 800/758-7325 http://pb.hotims.com/23726-26
Inclinator Co. of America sS4 29 800/343-9007 http://pb.hotims.com/23726-29
Integrity from Marvin 6,7 3,4 800/435-0013 http://pb.hotims.com/23726-3
*Liquid Nails S6 30 800/634-0015 http://pb.hotims.com/23726-30
Litesteel Technologies America, LLC 10 6 877/285-2607 http://pb.hotims.com/23726-6
Moen Inc. 61 24 800/BUY-MOEN http://pb.hotims.com/23726-24
BELGARD 26 12 877/BELGARD http://pb.hotims.com/23726-12
*Owens Corning 24,25 11 800/GET-PINK http://pb.hotims.com/23726-11
Palm Harbor Homes 40 15 800/456-8744 http://pb.hotims.com/23726-15
*Pella Corp. S2 28 888/84-PELLA http://pb.hotims.com/23726-32
Ply Gem Windows 8 5 800/800-2244 http://pb.hotims.com/23726-5
Redland Siding Systems, LLC 54 22 800/366-2742 http://pb.hotims.com/23726-22
Ryobi 70 27 800/5625-2579 http://pb.hotims.com/23726-27
Samsung Staron 39 14 800/795-7177 http://pb.hotims.com/23726-14
Siemens Energy & Automation, Inc. 62 25 800/964.4114 http://pb.hotims.com/23726-25
Simpson Strong-Tie Co. Inc. 44,45 17,18 800/999-5099 http://pb.hotims.com/23726-17
SouthernLINC Wireless 43 16 800/818-LINC http://pb.hotims.com/23726-16
The Tapco Group 46 19 http://pb.hotims.com/23726-19
Verizon Wireless 21 9 800/VZW-4-BIZ http://pb.hotims.com/23726-9
Weather Shield Windows & Doors 50 21 800/477-6808 http://pb.hotims.com/23726-21
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advertising
sales

General Manager, Construction Media
Dean Horowitz, 630/288-8180
dhorowitz@reedbusiness.com

Group Director - Sales/Business Development
Tony Mancini, 610/688-5553
armancini@reedbusiness.com

Director - E-media Solutions
Shannon Wasiolek, 630/288-7963
shannon.wasiolek@reedbusiness.com

WESTERN REGION

Director - Residential Titles
Director - Western Region
Jeff Elliott, 616/846-4633
jelliott@reedbusiness.com

Key Accounts - Integrated Sales

Brian Grohe, 630/288-8159
brian.grohe@reedbusiness.com

States: AZ, CO, ID, MT, NM, NV, TX, UT, WY

Mike Ostrowski, 630/288-8139
michael.ostrowski@reedbusiness.com
States: AK, CA, HI, OR, WA, Western Canada

Product Specialists - Integrated Sales
Brian Grohe, 630/288-8159
brian.grohe@reedbusiness.com

EASTERN REGION

Director - Eastern Region
Dan Colunio, 781/734-8360
dcolunio@reedbusiness.com

Key Accounts - Integrated Sales

Adam Grubb, 317/913-1608
adam.grubb@reedbusiness.com

States: CT, MA, ME, NH, NJ, NY, PA, R, VT, Eastern Canada

John Huff, 630/288-8189
john.huff@reedbusiness.com
States: AL, DC, DE, FL, GA, MD, MS, NC, SC, VA

Product Specialists - Integrated Sales
Jan Varnes, 630/288-8143
jan.varnes@reedbusiness.com

MIDWEST REGION

Director - Midwest Region
Rick Blesi, 630/288-8140
rblesi@reedbusiness.com

Key Accounts - Integrated Sales

Mary Adee, 630/288-8134
madee@reedbusiness.com

States: AR, IA, IN, KS, LA, MO, ND, NE, OK, SD, WI

Tim Gillerlain, 630/288-8168
tim.gillerlain@reedbusiness.com
States: IL, KY, MN, OH, TN, WV

Product Specialists - Integrated Sales
Rob Bertrand, 630/288-8615
rob.bertrand@reedbusiness.com

Director of E-Media
Mary Nasiri, 630/288-8576
mnasiri@reedbusiness.com

Custom Project Manager
Emily Yarina, 630/288-8109
emily.yarina@reedbusiness.com

Director of Events
Judy Brociek, 630/288-8184
jbrociek@reedbusiness.com

Marketing & Client Services Coordinator
Dawn Batchelder, 630/288-8141
dawn.batchelder@reedbusiness.com

Custom Reprints and Electronic Usage
The YGS Group: Angie Van Gorder, 717/399-1900 x176
angie.vangorder@theYGSgroup.com

Advertising Production Manager
Mike Rotz, 630/288-8427
michael.rotz@reedbusiness.com

Advertising Contracts
Melinda Werner, 630/288-8065
melinda.werner@reedbusiness.com

phic Production M
Shirley Surles, 630/288-8442 ‘ B PA
ssurles@reedbusiness.com WORLDWIDE

Main Office

Professional Builder

2000 Clearwater Drive, Oak Brook, IL 60523

Phone: 630/288-8141, Fax: 630/288-8145

Best in American Living Award: To enter this design contest, contact
address above. Annual Report of Housing’s GIANTS®: To request
a survey form, contact GIANTS400@reedbusiness.com. For sub-
scription inquiries and change of address: Customer Service, Reed
Business Information, 8878 S. Barrons Blvd., Highlands Ranch, CO
80126-2345; phone: 800/446-6551; fax: 303/470-4280; e-mail:
subsmail@reedbusiness.com.
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likes being prepared.

At Bank of America Home Loans, we can help transform your excited clients

into fully informed borrowers. So the loan process can go more smoothly,

and your clients can close on time.

 Clarity Commitment™—a one-page loan summary written in plain language
so your clients understand what they’re getting.

* Home Loan Guide — a new interactive experience that helps prepare your
clients by guiding them through affordability, loan options and process.

* Mortgage loan officers — experts in thousands of locations across the country

who are ready to serve your clients whenever and wherever they need us.

Bank of America %2> Home Loans

Bank of Opportunity

See yourlocal Bank of America mortgage Ioanloff‘icer,-
call 1.800.344.9403 or visit bankofamerica.com/homeloans

The Clarity Commitment is provided as a convenience, does not serve as a substitute for a borrower’s actual loan and is not a i to lend. should become
fully informed by reviewing all of the loan and disclosure documentation provided.

Bank of America, N.A., Member FDIC. & Equal Housing Lender. Credit and collateral are subject to approval. Terms and conditions apply. This is not a commitment to lend. Programs, rates,
terms and conditions are subject to change without notice. © 2009 Bank of America Corporation. AR81425




“CHEVY SILVERADO - B ‘
DIGEST “BEST BUY” - HALF-TON MODEL > VIN ' v
AMERICA™ - BEST FUEL ECONOMY2 s tHEVY COM/THETRUEK“

1 Based on Vincentric's 2009 Model Level Analysis of full-size pickups. 2 Based on'Silverado Hybnd model and GM Larga P|ckup segmenl EPA est MPG uty/ hwy: S1|verado Hybnd 2WD-(lim ;
avallablhty) 21/22. Silverado XFE shown 15/21. Excludes other GM vehicles. Silverado'is a reglstered trademark and Chevyis a trademark of the GM Eorp @2[109 M Curp Butkle up, Amgrga




